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yrida Air Show

lar events in the State

o\ s to feature the U.S. Navy
w jets which will attract out of

feam’s first appearance in Brevard since 2015
. F|rst show with a Jet teamin4 years
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The Air Show in Numbers

* Attendance 20,000 guests over the weekend
e $12 Million in estimated economic impact

e The show alone ha® ooked |

— 700 hotel room nights and 400 rental car days
e Estimated additional 500 — 1,000 rooms to be booked
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e Air Show is expected to stimulate
approximately $12 million in tourism

Target Audience:
25—-55 yéars of age, Young Families
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As of Friday, April 23, 43% of Ticket Buyers
are from outside 100 miles of Melbourne
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Public Relations

 Media Flights
— Regional Reporter to fly with # 7

— Promote Air Show / Share experlerg
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Marketing Plan

. Social Media — Targeted Ads

e TV - Commercialsin
neighboring counties

e Billboards - Orlando

Plus $15,000 investment
boost from MLB for ad
spend in Jacksonville,

Orlando & Tampa
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Together MLB and Air Show Network are
Donating 1,000 tickets to Health Care Heroes

(550,000 value)
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Health First to Distribute Tickets
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Flight Path

JACKSONVILLE -

Blue Angels

11:40a.m.

Naval Station Mayport In/et

This 20-minute flyover is a salute to
frontline COVID-19 responders.
Times are subject to change.

Ay Residents should observe the flyover from
b the safety of their home-quarantine and
| should refrain from traveling to see the
12:00 p.m. flyover. Social distancing should be
practiced at all times.

Stay home and stay safe!
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#AmericaStrong
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PR Services | $10.000
Billboards $15,000 April 1st

Social Media $20,000 April 1st
Advertising

Television $15,000

TV Spot
Production $2,500 Completed

| Social Media .

Plus recently added $15,000
investment from MLB!
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Mary Breen
Mary@AirShowNetwork.com
805-259-7973
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