
© 2021 RFP Marketing  Pg.  
  

11 

Appendix C 

Sponsorship Levels 

 

 

Title Sponsor $5,000 

• Program back cover 

• Logo on all branded materials 

• 10’ X 12’ company booth 

• $500 art voucher 

• Tickets to various 2021 SCAF events  

 

Gold Sponsor $2,500 

• Full-page program ad 

• Logo on all branded materials 

• $300 art voucher 

• Tickets to various 2021 SCAF events  

 

Silver Sponsor $1,500 

• Half-page program ad 

• Logo on all branded materials 

• $100 art voucher 

• Tickets to various 2021 SCAF events  

 

Bronze Sponsor $500 

• Quarter-page program ad 

• Logo on all branded materials 

 

In Kind Sponsor (=$1,000) 

• Logo on all branded materials 

• Recognition in all print and web collateral 

 

 

 

--- END OF SECTION --- 
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Appendix D 

Event Poster Draft 
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Sponsorship Menu Draft 
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The 55th Annual

Space Coast Art Festival

October 19-20, 2019
Space Coast Daily Park • Viera, FL
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55th Annual Space Coast Art Festival Viera, FL1

President’s Welcome

Table of Contents

The 55th Space Coast Art Festival

On behalf of the Space Coast Art Festival 
Board of Directors, I welcome you to our 55th 
Space Coast Art Festival. 

Our mission is to host an annual fine arts 
exhibition during the Fall of each year to 
cultivate and promote fine arts on the Space 
Coast. With this in mind, this year’s event 
features Juried Artists from, not only Florida, 
but ten different states. 

In addition to our Juried Artists, our show 
also features a Student Art Show, Hands-On 
Art for Children, Robotic Demonstrations, an 
Antique Car Display and entertainment for 
your pleasure.

We would like to especially thank all of our Art 
Festival Sponsors, Community Partners and 
Volunteers for their time and commitment to 
this cultural event.

We hope you enjoy the show.

Marilyn Grigsby, President

Sponsors . . . . . . . . . . . . . . . . . . . 2
Meet the Judges . . . . . . . . . . . . . . . . . 4
About the Festival . . . . . . . . . . . . . . . . . 5
Student Art Show . . . . . . . . . . . . . . . . 6
Student Design Contest . . . . . . . . . . . 7
Categories and Artist List . . . . . . . . . . 8-9
Festival Map . . . . . . . . . . . . . . . . . 10-11
Schedule of Events . . . . . . . . . . . . . . . 12
Live Entertainment . . . . . . . . . . . . . . . 14
Food & Drink Vendors . . . . . . . . . . . . . . . 15
Previous Year’s Winners . . . . . . . . . . 16,19
Thank you from SCAF. . . . . . . . . . . . . . 20

Sorry no pets allowed, only service animals.

Tag us on social media! #SCAF2019
www.SpaceCoastArtFestival.com
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55th Annual Space Coast Art Festival Viera, FL2

Our Generous Sponsors

• Armstrong Chiropractic

• Barrier Island Pet Supply

• Blaze Smoke Shop

• Cocoa Beach Discount 
  Pharmacy

• Cocoa Beach Spa

• Country Inn and Suites

• Dave’s Tire & Automotive

• Erdman Automotive

• Family Health & Wellness           
  Center

• Fish Lips

• Florida Air Tours

• Golf Cart Center

• Harbor City Animal 
  Hospital

• Hayes Upholstery

• Hoog Electric

• Leaf Filter, North, Inc

• Luna

• Marilyn’s Cocoa Beach 
  Diner

• Neilson Surf Shop

• Phone Medics

• Resorts by Towne

• Rusty’s Seafood

• Earl and Nancy McMillan

• Sage Bistro

• Siam Orchid

• Slow & Low BBQ Viera

• Sunrise Bank

• Sunseed Co-op

• Sweeties Ice Cream 
  & Candy

• The Green Room Cafe

• Therapeutic Health 
  Center

• Travel by Ginny

• Wild Ocean
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55th Annual Space Coast Art Festival Viera, FL4

Stacy Scibelli

Meet the Judges

Dick Bjornseth

Stacy Scibelli is from New York and has participated as an Artist in 
Residence at Mass MOCA, the Boston Center for the Arts, Intercultural 
Odysseys Costa Rica, and Otis College.  Future residencies include 
Arts Letters and Numbers in Averill Park NY this fall and the Santa Fe 
Art Institute in 2020.  Stacy has shown work at Field Projects, Proof 
Gallery, Present Company, the Danforth Art Museum, and the Torrance 
Art Museum in LA. She is the founder of All Is Leaf, a roaming art and 
ecology residency.  

Dick Bjornseth, an award-winning artist and photographer, is a 
Professor with the Savannah College of Art and Design (SCAD) at their 
Savannah, Georgia, campus. He teaches drawing, creativity, and color 
theory classes.  Born in Chicago, Bjornseth graduated from Iowa State 
University and then earned an MFA in Studio Arts from Florida State 
University. His work has been featured in 14 solo and over 40 other 
exhibitions around the country.  

The Space Coast Art Festival uses both Jurors and Judges. All artistic entrants in our annual show 
submit four images of their work plus one of their booth. In August of each year, the Jurors come 
together to view the work of all entrants to determine if the entries are original works of fine art 
and that they fit in with the quality of our show. The Jurors vote in private and then the scores 
are tabulated.  Not every entrant makes the cut and those that do are truly outstanding.

Our Show Judges have a MFA (Master of Fine Arts) plus an incredible amount of life experience, 
have received numerous awards for their work, and have experience in judging art shows. We 
look for Judges who are knowledgeable in many different art disciplines and can give our artists 
a positive experience. 
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55th Annual Space Coast Art Festival Viera, FL5

About The Festival
The Space Coast Art Festival is a Juried 
Master Fine Arts Show, drawing artists from 
throughout the United States and other 
countries. Originally held in the City of Cocoa 
Beach for its first fifty years, the Festival 
relocated to Port Canaveral in 2014 because 
of construction in the downtown Cocoa Beach
Area. After two years the Port withdrew their 
invitation due to cruise traffic and parking 
issues and the City of Cape Canaveral offered 
to host the show at Manatee Sanctuary Park. 
Once again due to limited parking availability 
for the convenience of our attendees, the 
Space Coast Daily Park in Viera was chosen
for the 2019 show.

Artists exhibit in 10 different categories, and 
SCAF recognizes Outstanding Artists with 
Cash Awards. In conjunction with the Festival, 
a Student Art Show is held featuring “Budding 
Artists” from Brevard County Schools, also 
competing for cash prize awards.

The Space Coast Art Festival is a not-for-
profit 501 (c) (3) organization governed by a 
Volunteer Board of Directors and it is always 
looking for additional Volunteers. We’d love to 
have you become a part of this organization. 
Contact us at www: spacecoastartfestival.com 
for more information.
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Student Art Show

Choose to Volunteer

This two-day event, held yearly in conjunction 
with the Space Coast Art Festival, features 
artwork by students from all Brevard County 
schools: public, private, and home-schooled. 
This opportunity provides a stepping stone 
to a creative future for these aspiring artists 
as they display their paintings, drawings and 
sculptures to their family, friends and the 
public. The Award Ceremony will be held on 
the stage at 4:00 Saturday and the Student 
Artwork will remain on display both Saturday 
and Sunday.

The 55-year success of the Space Coast Art 
Festival is due to the continued support of 
Volunteers. If you would like to be involved 
with the 56th Festival in 2020, please visit this 
year’s Volunteer Booth during the festival, or 
contact SCAF by calling our office @ 321-784-
3322. You may also contact us by  visiting our 
website @ www.spacecoastartfestival.com  
Come join the fun and help us present one of 
the premier fine arts festivals in the State of 
Florida!
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55th Annual Space Coast Art Festival Viera, FL7

Student T-Shirt Design Contest Winners

To enter the 2020 student T-shirt Design 
Contest:
Contact spacecoastartfestival.com to learn how 
your school or classroom can participate. All 
artwork entered must be unpublished, signed, 
original art created by a Brevard K-12 Public, 
Private, or home-schooled student.

Current Awards are:
• 1st Place chosen for Volunteer Shirts
• $500 ea. to 3 Winning Schools
• $150 ea. to 3 Winning Artists

SCAF thanks our 2019 contest Sponsors:
MA Rigerman and Dr. Nawrocki Dental

High School: Rachel Valentino
Rockledge High School

Middle School: Amelia Talbott
Holy Trinity Episcopal Academy

Elementary School: Katharine Good
Trinity Lutheran
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2019 Juried Categories and Festival Awards

Juried Categories: 

A.) Oils & Acrylics

B.) Watercolors

�C.) Drawings, Graphics, Collages, 

      Printmaking & Paper

D.) Clay

E.) Sculpture

F.) Photography

G.) Glass

H.) Jewelry

I.) Leather, Fiber, Wood

J.) Mixed Media

2019 Festival Awards 

• Best of Show 

• Best Display Award sponsored by Lexus 
of Melbourne

• President’s Award sponsored by Harbor 
City Animal Hospital

• Merit Awards
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55th Annual Space Coast Art Festival Viera, FL9

2019 Artist List

Last, First Cat.

Allani, Abdel I
Barone, Richard A
Bojan, Serge H
Brandow, Douglas H
Bullock, Michiel A
Cereghino-Groves, Magali I
Connolly, Karin F
Duflo, Mike I
Eisen, Tricia A
Fears, Princy I
Ficker, Richard A
Gulker, Nancy J
Heuslein, Mina D
Howard, Karen H
Jalsa, Ann H
Keen, Lynda H
Kennicotte, Susan J
Kusha, Sharon A
Lacuesta, Witha B
Lamontagne, Paul E
Lawrence, Byron I
Lee, C.C. D
Leon, Jeff & Dayana J
Lewis, Joe E
Marken, Pete I
Martin, Edward G
Mascoll, John I
Matthews, Mark E

Last, First Cat.

Matus, Bobbie G
McCullum, Richard I
Moreland, Nancy F
Moticska, Eyca D
Olson, Andrea H
O'Toole, Michael G
Peters, lris A
Phenicie, Peg A
Pohle, Paul H
Redner, Lynette A
Sandlin, Kenneth E
Sari, Kenan A
Schmidt, Ron E
Snyder, Bill  F
Sokol, Andy F
Souchek, Dusana G
Stetson, Rosemary I
Thiele, Michael J
Turner, Joan B
Vaillancourt, Marilyn H
Vuich, Joseph A
Watters, Jim B
Windergren, LuAnn A
Yordi, Randa A
Youngman, Loretta J
Zamsky, Wendy J
Zhang, Xiao Xia J
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55th Annual Space Coast Art Festival Viera, FL10

55th Annual Space Coast Art Festival Map
Space Coast Daily Park — 6091 Stadium Parkway, Viera, FL 32940

Special thanks to Elene Albert for her map expertise.
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55th Annual Space Coast Art Festival Map

INDIAN RIVER A’S 
Model A Club

View a special exhibition 
of restored Model A 

vehicles on Saturday!

Children’s Hands-On Art
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55th Annual Space Coast Art Festival Viera, FL12

Saturday, October 19th

Sunday, October 20th

Event T-Shirts

Children’s Hands-On Art

Schedule of Events

9:00 AM - 5:00 PM
9:00 AM - 5:00 PM
9:00 AM - 5:00 PM
9:00 AM - 5:00 PM
11:00 AM - 4:00 PM
4:00 PM

10:00 AM - 4:00 PM
10:00 AM - 3:00 PM
10:00 AM - 3:00 PM 
10:00 AM - 4:00 PM
11:00 AM - 4:00 PM
3:00 PM

Festival Artist Exhibition
Student Art Show
Children’s Hands-On Art
Model A Automobile Display 
Live Entertainment
Student Award Ceremony

Festival Artist Exhibition
Student Art Show
Children’s Hands-On Art
Electric Car Display 
Live Entertainment
Student Art pick-up

Children love to express themselves through 
art!  Hands-on projects such as mobiles, 
pinwheels, beaded necklaces, painting, holiday 
decorations and face painting will be available. 
Children’s Hands-On Art is FREE and is located 
near the Student Art Show.

All proceeds benefit the Space Coast Art 
Festival, a not-for-profit 501(c)3 organization 
committed to bringing the Arts to Brevard’s 
Space Coast.

Short Sleeve T-Shirt — $15 
Long Sleeve T-Shirt — $20 
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Live Entertainment

Saturday, October 19th Sunday, October 20th

11am - 1pm:
ANJA AND THE DREAMERS

11am - 12:30pm:
‘FES UP!

1pm - 4pm:
SYBIL GAGE

2pm - 4pm:
HOT PINK

Eclectic range of covers from different 
decades as well as original music.
www.anjaandthedreamers.com

Playing everything from Stevie Wonder to 
Elton John, from Soul to Rock and Roll.

www.hotpinktheband.com

Singer, songwriter, and performer of 
New Orleans style Jazz and Blues.

www.sybilsings.com

Original and creative renderings in a range 
of styles, both popular and eclectic.

fesupband@gmail.com
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55th Annual Space Coast Art Festival Viera, FL15

Food & Drink Vendors

How did you get together?
We first got together because of Night of the Classics. 
Those first few concerts were where the original 
members of the band first met, and decided to 
create Hot Pink.

How did you come up with the name “Hot Pink”? 
Depends on who you ask :)

If you are not making music, what do you like 
to do? 
Listen to music, play games.

What is art for you? 
Something that makes you feel alive.

Are you full time musicians? 
Our singer James works at The Dinosaur Store and 
Museum in Cocoa Beach and we all have other jobs 
that include teaching Guitar and Drum lessons, 
and working in I.T.

What do you enjoy most at the Space Coast? 
The good community of local musicians, and NASA 
and all of its history and excitement, past and 
present.

What is the last book you read? 
Kurt Anderson’s Fantasy Land, Robert Bakker’s 
Raptor Red, and Norm Macdonald’s Based on a 
True Story.

What would you want your younger self to know 
regarding becoming an artist? 
Drink less, practice more, and wear earplugs.
 

• Billy Brooks BBQ

• My Mr Grill

• Firestone Rice Bowls w/ Seafood 

• Firestone Greek Foods 

• Royal Bakery Desserts 

• Michigan Steak Sandwiches 

• French Fries 

• Coke/Beer/Adult Beverages 

• Fresh Squeezed Lemonade 

• The Shark Latin Food

James Spiva - Vocals, Cory Johnson - Guitar, 
Bill Erskine - Bass, Jason Cook - Guitar, 

Jonathan Honeycutt - Drums.  

Catch the band playing everything from Stevie 
Wonder to Elton John, from Soul to Rock and Roll 
— Saturday, October 19th from 2pm-4pm.

Pictured Above: The First Robotics Competition 
Orlando Regional Winners, the Pink Robotics 
Team from Rockledge High School, will be giving 
demonstrations all day Saturday and Sunday in a 
tent near the Student Art Show.
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55th Annual Space Coast Art Festival Viera, FL16

2018 show winners

Best of Show
LaMontagne, Paul
(I - Leather, Fiber & Wood)

Best Display
Mascoll, John 

(I - Leather, Fiber & Wood)

President’s Award
Ng, Sip Tshun 

(J - Mixed Media)
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55th Annual Space Coast Art Festival Viera, FL19

2018 show winners

A. Oils and Acrylics
1st – Bullock, Michiel

D. Clay
1st – Harrell, Roz

G. Glass
1st – Barnes, Dan

B. Watercolors
1st – Wade, Christopher

E. Sculpture
1st – Hazelaar, Charles

H. Jewelry
1st – Olson, Andrea

C. Drawings, Graphics, 
Collages, Printmaking & 
Paper 1st – Eckert, Jeff

F. Photography
1st – Stevens, Paul

I. Leather, Fiber & Wood
1st – Mascoll, John

J. Mixed Media
1st – Burton, David
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55th Annual Space Coast Art Festival Viera, FL20

Thank you from the festival

2019 Board of Directors Program Guide

Contact the Festival

In addition to all the Sponsors and Advertisers, the Space Coast Art 
Festival Board of Directors would like to give special recognition and 

“Thanks” to the following for their contributions to this year’s Festival.

Once again to Elene Albert for her map expertise and the many changes she had to make to 
accommodate SCAF’s layout of the Festival. A new venue always brings new challenges and 
Elene has been most gracious and helpful; To the Rockledge High School FRC Pink Robotics 
Team, sponsored by teacher Jennifer Cenker, for their outstanding demonstrations and talent; 
To the Indian River A’s, a model A Restorer’s Club, for sharing their Antique Ford Cars for our 
viewing of “days gone by”; To Florida Air Tours for providing a gift certificate for a helicopter 
“Flight Experience Tour” of the Space Coast, to the lucky winner of our Survey Opportunity; To 
Country Inn and Suites, Cape Canaveral, for providing complimentary rooms for our Festival 
Judges and reduced rates for our participating Artists; To El Leoncito Mexican and Cuban 
Restaurant for gift certificates; To Jose Salazar’s Golf Cart Center for providing golf carts 
for use during the Festival; To Linda Dellenberger for her many years serving as coordinator 
of our “Children’s Hands On” Art Program; To Alex Bean, Lisa Jeffries and Deanne Hansen 
for all their work in providing us a Festival Program Guide; To the Tourist Development 
Council, Brevard Cultural Arts and Space Coast Daily for their cooperation with our Board 
in promoting this event; And …..To ALL THE VOLUNTEERS, who give freely of their time and 
talents, THANK YOU! THANK YOU!

President - Marilyn Grigsby
Vice President - Arthur “Buzz” Petsos
Treasurer - Marilyn Rigerman
Secretary - “Chickie” Arendas

Directors: Alex Bean; Katrina Bialobzeski; 
Gary Coffman; Deanne Hansen; Lisa Jeffries; 
Pam Johnson; Sandra Walder; Cindy Woznicki
Legal Advisor: Tony Hernandez, Esq.

PO Box 146, Cape Canaveral, FL 32920
(321) 784-3322
info@SpaceCoastArtFestival.com
www.SpaceCoastArtFestival.com

Managing Editor: Alex Bean
Copy Editor: Deanne Hansen
Advertising: Lisa Jeffries 
Festival Photography: Alex Bean
Printing: All Service Graphics
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ART COMES IN 
MANY FORMS

LEXUSOFMELBOURNE.COM   |   888.635.6367  |   6927 Bromley Dr., Melbourne, FL 32940 

FIND YOUR INSPIRATION AT

UX

RX

ES

NX
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The Original • Now in its 56th Year!

The Space Coast Art Festival

October 16-17, 2021


The Avenue® Viera – Viera, FL

Our new location has been announced — this year’s show will take place at The Avenue®
Viera (Google Map).

Central Park, The Avenue® Viera

The Avenue® Viera is a unique outdoor lifestyle center concept consisting of a dynamic
mix of premier national retailers, select local merchants and specialty restaurants. It is
conveniently located just off I-95 for easy access.

SCAF will be held on the spacious paved parking lot of this popular and busy shopping
center.  The Avenue® Viera will be promoting SCAF in addition to SCAF’s advertising and
publicity. And there is plenty of free parking for Artists and Patrons alike!

2021 Festival Information

October 16-17, 2021

Saturday: 9am - 5pm

Sunday: 10am - 4pm


The Avenue® Viera 

Viera, FL 32940

View Location Info »

Quick Links:

Juried Artist Registration

(March 1st)


Juried Categories & Awards


Student Art Show Information


Student T-Shirt Design Contest


Sponsorship Opportunities 


Vendor Information (TBD)


Festival Volunteer Sign-up


2019 Festival Program Guide

Contact Us

Space Coast Art Festival
P.O. Box 146

Cape Canaveral, FL 32920

(321) 784-3322

info@spacecoastartfestival.com

2019 Festival Program Guide

Home Location Registration Awards Student Art Sponsors Volunteers News
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2021 Space Coast Art Festival Location, The Avenue® Viera

Artists will be jury-selected to exhibit in this outdoor fine art show, one of the top shows
in the Southeast, drawing outstanding master artists from throughout the United States
and beyond

For information on becoming a festival sponsor, please contact our office at (321) 784-
3322 or info@spacecoastartfestival.com

FESTIVAL ARTISTS — Artist Registration Now Open

Click Here to Apply through Juried Art Services

To view the winners of 2019 year’s show, please view the gallery below. You can also find
a complete list of juried winners on our artist awards page, or for students visit the
student art page.

Click image to the 2019 Festival
Program Guide in a new Tab

Connect With Us
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For more information, please contact our office at (321) 784-3322 or
info@spacecoastartfestival.com

2021 FESTIVAL INFORMATION

October 16-17, 2020


The Avenue® Viera


2261 Town Center Avenue


Viera, FL 32940


View Location Info

CONTACT US

Space Coast Art Festival, Inc.


P.O. Box 146


Cape Canaveral, FL 32920


(321) 784-3322


info@spacecoastartfestival.com

JOIN US!

Space Coast Art Festival, (SCAF) is a not-

for-profit 501(c)3 organization governed

by an all volunteer Board of Directors.

Please contact us if you are interested in

volunteering 

Copyright © 2021 · The Space Coast Art Festival, Inc.
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Space Coast Art Festival
@Spacecoastartfestival · Nonprofit Organization

Send Email

MoreHome About Events Like Message

About See All

The Space Coast Art Festival (SCAF) is a yearly fine arts festival.
The next Festival will take place at The Avenue Viera, Viera, FL
32940, Brevard C… See More

591 people like this

640 people follow this

http://www.spacecoastartfestival.com/

321-784-3322

Send Message

info@spacecoastartfestival.com

Nonprofit Organization
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p g

Photos See All

Videos See All

229 Views · 3 years ago

3:02

Curious about the Friday night soirée? Check out this great…
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Space Coast Art Festival
 · 

ATTENTION ARTISTS!
Application for Space Coast Art Festival  is now open at 
juriedartservices.com 
We are looking forward to a great show Oct 16 and 17, 2021.
Come join us!

March 1
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Space Coast Art Festival updated their cover photo.
 · February 8
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Space Coast Art Festival updated their
business hours. Email Now
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Space Coast Art Festival added an event.
 · January 2

SAT, OCT 16 - OCT 17
56th Annual Space Coast Art Festival
Melbourne
Shopping · 320 people

Interested
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Space Coast Art Festival
 · 

The Original • Now in its 56th Year!
The Space Coast Art Festival
October 16-17, 2021
The Avenue® Viera – Viera, FL… See More

January 2
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Space Coast Art Festival
 · 

2020 SCAF SHOW POSTPONED

September 4, 2020
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2020 SCAF SHOW POSTPONED

The Board of Directors of Space Coast Art Festival has regrettably but 
unanimously voted to postpone the 2020 Show until Fall of 2021.We 
made this most difficult decision because of the drastic surge in 
Covid-19 cases in Florida as well as around the country. Trying to hold 
a show under these circumstances would be fraught with many 
problems both known and unknown.

22
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Write a comment…

Space Coast Art Festival
 · 

ATTENTION ARTISTS: JOIN US FOR THE 2020 FESTIVAL!
We invite you to apply to our Juried Master Fine Arts Show. The 56th 
Space Coast Art Festival® will take place October 17-18, 2020, on the 
paved parking lot of The Avenue® Viera, 2261 Town Center, Viera, 
FL.… See More

April 27, 2020
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Profiles: Space Coast Art Festival, Inc.

Organization Name
Space Coast Art Festival, Inc.

Name
Gary S. Coffman

Email
info@spacecoastartfestival.com

Phone
(321) 784-3322

Address Line 1
P.O. Box 146

Address Line 2
 

City
Cape Canaveral

State
Florida

Zip Code
32920

User Login
info@spacecoastartfestival.com
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Applications: Space Coast Ballet Company

Profile
Space Coast Ballet Company

SPACE COAST OFFICE OF TOURISM

Guidelines

FISCAL YEAR 2021 - 2022

Cultural Support Grant Program

1.0 INTRODUCTION & BACKGROUND

Tourist Development Council mission statement:
"To promote growth, development and quality of tourism in the county; encourage participation by both visitors and residents in
tourism related activities, and to act as the primary body to determine direction, goals and policy for use of the 
tourism tax."

The Tourist Development Council Cultural Grant Program is a program delivered by the Space Coast Tourism Development Office,
the focus of which is to promote Brevard County as a cultural destination. This will be achieved by maximizing the Space Coast
Office of Tourism’s marketing resources to provide a platform for Brevard’s arts and cultural organizations through collaborative
event and marketing support.

Goals of the Tourist Development Council Cultural Support Grant Program:

1. Promote Brevard County as a cultural destination to both visitors and residents and make a positive impact to Brevard County
tourism.

2. Enhance the Space Coast’s cultural sector through increased event and marketing support for the benefit of visitors and
residents.

3. Build awareness of the arts.

2.0 APPLICATION PROCESS AND KEY DATES

June 2, 2021: Application Opens
June 2, 2021: Information meetings 
June 25, 2021: Application Deadline, NLT 5pm
Aug 24, 2021: Cultural Committee meeting, Ranking & Recommendations
Aug 25, 2021: Tourist Development Council meeting, funding recommendations & approval 
Sept 14, 2021: Brevard County Board of County Commissioners Approval
Sept 15, 2021: Notification of funding awarded & execute contracts.
Oct 1, 2021: FY 2021-2022 Grant period begins
Sept 30, 2022: FY 2021-2022 Grant Period ends (see section 11 of guidelines)

A final report is due within 30 days of the conclusion of the event or in the case of funds supporting 
“season” the final report is due by October 30, 2022. Reimbursement requests are due by October 7, 2022. Failure to comply with
the final report requests may impact future funding requests.

The above dates are subject to change. Changes will be publicized in advance.

3.0 ELIGIBILITY

The main purpose of the Cultural Support Grant Program is to promote Brevard County arts and culture by funding groups which
present cultural and special events and market the events to out-of-county tourists. Such Cultural and/or Special Events/Activities
could be visual and performing arts including theatre, concerts, recitals, opera, dance, art exhibitions, and festivals and other
tourist-related activities). These Cultural and/or Special Events/Activities can be categorized into the following:

• Events – Festivals, Art Shows, etc. that last from 1-14 days
• Seasonal Activities – Theatres, symphonies, concerts that operate over the course of a year
• Museums – Facilities that continually operate over the course of a year
• Main Street Events – Street parties and events hosted by Main Street organizations

To be considered for this grant funding, the cultural and special events/activities must be held in-person with in-
person attendees, with the main purpose of attracting out-of-county visitors to Brevard County. Virtual events or
media outlets will not qualify for this grant. For applications to be considered, Out-of-County visitors to an event or
season must account for 20% of total visitation or 1,000 guests. This measurement shall be submitted by applicants
and confirmed by TDO staff.
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To be eligible to apply for participation in the Tourist Development Council Cultural Support Grant Program an organization must
also;

a. Be a non-profit, tax-exempt Florida corporation, as a result of being incorporated or authorized as a non-profit Florida corporation
in good standing, pursuant to Chapter 617, Florida Statutes, and,
b. Headquartered in Brevard County, and,
c. Designated as a tax-exempt organization as defined in section 501(c)(3) of the Internal Revenue Code of 1954.
d. Applicant organization must be the presenting/producing entity of events/activities to be promoted through the Cultural Support
Grant Program.
e. Provide IRS determination letter and Florida Department of State, Division of Corporations Detail by Entity Name Report.
f. Supply required documentation – Updated W-9, Certificate of Insurance (COI), and Proof of Registration with E-Verify. 
g. Accommodate links (from provided logos) on your website to VisitSpaceCoast.com.
h. Applicants will be required to establish and track a Return on Investment (ROI) by measuring visitor attendance and spending.
TDO staff will assist in measuring attendance and spending upon request. Ticket Sales and/or zip code capture are the preferred
tracking methods as opposed to attendance estimates provided by third parties (Law enforcement, volunteers, etc.)
i. TDO staff will review the applications and shall have the direction and authority to disqualify those who do not meet the minimum
requirements prior to committee review. 
j. Organizations should be in business for minimum of two (2) years. (Date on IRS 501-c3)

**5.0 ELIGIBLE USE OF FUNDS **

Funds must be used for the project or event as proposed in the applicant’s grant application and categorized in the
proposal budget worksheet, as well as the grant contract. Funds also must be used to implement events or
activities that promote Brevard County as a cultural destination and make a positive impact to local tourism by
measuring the number of out-of-county visitors who attended the event or activity.

• Funds may not be used to finance projects that are already fully funded unless a project can be significantly enhanced with
additional funds.
• Funds may not be used to pay debt obligations.
• Funds may *not be used for grant applications or routine maintenance.

Allowable and Non-Allowable:

Allowable Costs
• Expenditures within the grant period specified on the grant application and/or the period specified by the Brevard County Budget
Department; and,
• They are solely for the purposes of the grant and can be easily identified as such.

Non-Allowable Costs:
• Expenditures before or after the grant period;
• Lobbying or attempting to influence federal, state, or local legislation;
• Capital improvements, including but not limited to new construction, renovation, and installation or replacement of fixtures in the
permanent facility of the organization;

4.0 AVAILABLE FUNDS AND GRANT AMOUNT REQUESTS

Funds may be available for the fiscal year 2021-2022 for the Cultural Support Grant Program which funds events or activities
that promote Brevard County as a cultural destination. Beyond creating unique Cultural events/activities, one of the main goals
is to attract Out-of-County visitors to Brevard County.

Tier System

Number of Out-of-County attendees: 1,000 - 2,500 Max. Funding Amount: $2,500

Number of Out-of-County attendees: 2,501 - 5,000 Max. Funding Amount: $5,000

Number of Out-of-County attendees: 5,001+ Max. Funding Amount: $10,000

The Cultural Support Grant program is a reimbursable grant. This grant is on a reimbursement basis to
reimburse grantee for approved expenditures that directly support personnel, artistic services, marketing,
supplies, materials, and other general operating costs. Grantees must initially self-fund approved expenditures,
and upon receipt of valid documentation will be reimbursed up to awarded amount.

Annual funding of this program is subject to the full funding of the Cultural fund.

The Tourist Development Office reserves the right to cancel/withdraw funding to this program at any time without cause.
Applicants submit applications at their own cost and risk, without expectation of or reliance on funding award. Applicants may
have their requested amounts reduced based on Tourist Development Council recommendations, funding availability, or
number and quality of requests submitted.
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• Bad debts, contingencies, fines and penalties, interest, other financial costs and costs of litigation or tuition;
• Plaques, awards, scholarships, gift cards, prize money or certificates;
• Items for resale 
• Projects which are restricted to private or exclusive participation;
• Regranting (using County funds to underwrite local grants programs);
• contributions and donations;
• any other expenditure not authorized by Chapter 112 of the Florida Statutes or Brevard County Codes and Policies or any other
law.

6.0 APPLICATION SUBMITTAL PROCEDURES

The Cultural Support Grant Program application may only be submitted electronically through an online portal called Wizehive. The
unique link for the on-line application will be provided to potential applicants for opening day of June 2, 2021. All supporting
documentation may be uploaded within the application. The application deadline is NLT 5pm EST on June 25, 2021 to be
considered for funding. If you have questions please email Kathy Engerran at Kathy.Engerran@ArtsBrevard.org. All applications
must be completed online. All other questions should be made in writing and may be directed to Deborah Webster via email at

Deborah.Webster@VisitSpaceCoast.com
until the application deadline.

7.0 TERMS AND CONDITIONS OF GRANT AWARDS

1. An applicant may not submit more than 1 (one) application.
2. Grant funds are released on a reimbursement basis.
3. All grant-funded activities must fall within the Brevard County fiscal year, October 1, 2021 – September 30, 2022. The project

starts and end dates are not intended to be performance or event dates, but the entire period during which grant related
expenses may be spent and revenues received. Allowable expenses that were incurred from October 1, 2021-Sept 30, 2022
may be submitted for reimbursement.

4. All projects, programs and/or exhibits funded by the Brevard County Board of County Commissioners must be suitable for
viewing by people of all ages.

5. The grant recipient shall keep books, records, and accounts of all activities related to the grant in compliance with
appropriate generally accepted accounting procedures. All documents, papers, books, records and accounts made or
received by the grantee in conjunction with the grant shall be open to inspection during regular business hours and shall be
retained by the grantee for a period of three years after termination of the grant period, unless such records are exempt from
Section 24(a) of Article I of the State Constitution and Section 119.07(1) Florida Statutes.

6. Credit Line Usage and Logo Requirement: Any publicity or publications related to programs or projects funded by the Cultural
Support Grant Program listing or recognizing funders or sponsors shall include Brevard County, Brevard Cultural Alliance and
Florida’s Space Coast Office of Tourism logos and/or the following statement: Sponsored in part by the Brevard County Board
of County Commissioners, the Florida’s Space Coast Office of Tourism and Brevard Cultural Alliance.

8.0 EVALUATION CRITERIA

Tourism Development Council FY 2021-2022 Cultural Support Grant Program – Evaluation Rubric Requests must
achieve a minimum rank score of 80% (80 points/100 points) to be considered for funding.

Section 1 – Applicant Information (TDO staff will complete this section)
Project Title:
Project Number:
Project Applicant:
Total Project Cost:
Requested Funding from TDC:

Evaluation Criteria: Points Available

Section 2 – Cultural Event/Activities Proposal clearly describes the proposed event/activities. Clearly demonstrates
how the event/activities promote the Space Coast as a cultural destination: up to 20 points
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 - 4 points 
Adequate: 5 - 8 points 
Good: 9 - 12 points 
Very Good: 13 – 16 points 
Excellent: 17 - 20 points

Proposal clearly describes any unique cultural qualities that will create publicity opportunities on a regional or
national level to promote Brevard County as a cultural destination: up to 15 points
Reviewer: Use the following scoring rubric as a guide 
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Poorly presented: 0 - 3 points 
Adequate: 4 - 6 points 
Good: 7 - 9 points 
Very Good: 10 – 12 points 
Excellent: 13 - 15 points

Section 3 - Tourism Impact Proposal describes how many estimated out-of-county visitors will attend the
event/activities during FY 2021-2022: up to 25 points 
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 - 5 points 
Adequate: 6 - 10 points 
Good: 11 - 15 points 
Very Good: 16 – 20 points 
Excellent: 21 - 25 points

Proposal clearly describes the methodology used to measure attendance of out-of-county visitors and Brevard
County residents for the event/activities: up to 10 points 
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 - 2 points 
Adequate: 3 - 4 points 
Good: 5 - 6 points 
Very Good: 7 – 8 points 
Excellent: 9 - 10 points

Section 4 - Marketing Proposal clearly describes the marketing efforts to attract out-of-county visitors to the
event/activities: up to 25 points 
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 - 5 points 
Adequate: 6 - 10 points 
Good: 11 - 15 points 
Very Good: 16 – 20 points 
Excellent: 21 - 25 points

Section 5 – Overnight Stays/Spending The application includes projected overnight stays and spending by out-of-
county visitors: up to 5 points
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 – 1 point 
Adequate: 2 points 
Good: 3 points 
Very Good: 4 points 
Excellent: 5 points

Total PROPOSAL SCORE (Maximum 100 points)

9.0 EVALUATION PROCEDURES

Brevard Cultural Alliance staff will receive and review all grant applications to ensure:

1. Applications are submitted by the deadline.
2. Applications are complete and contain all required information.
3. Applications are for eligible activities and expenses.

Brevard Cultural Alliance staff will release submitted applications for eligible events or activities to the Cultural Committee of the
Tourist Development Council and additional reviewers as needed for review and scoring through their WizeHive online system.
Individual members of the Cultural Committee will evaluate the applications using the approved evaluation criteria prior to
attending the Ranking & Recommendation meeting on August 24, 2021. Tourism Development Office and Brevard Cultural Alliance
staff will compile the scores. The Cultural Committee will meet to validate scoring and recommend grant awards.
The Cultural Committee will forward grant applications and award recommendations to the Tourist Development Council for award
approval, in order of ranking, up to the budgeted amount. Upon approval from the Tourist Development Council, recommendations
will be forwarded to the Board of County Commissioners for final award. Awards are not final and available for use until final
approval by the Board of County Commissioners.

Cultural Committee – Cultural Support Grant Program Ranking & Recommendation Meeting

1. Tourist Development Office staff will distribute the scored applications. Applications will be presented in order of ranking, with
a sum of total funding requested for applications receiving a score of 80 or higher.

1284



2. The Committee chairman will open the floor for approval of the ranking.
3. Upon completion of the recommendations, the chairman will entertain any comments from Committee Members regarding

the process or applications.

10.0 REPORTING REQUIREMENTS

Reporting
The applicant is to provide status reporting using the online link via Wizehive that will be emailed to each applicant that has been
awarded a grant. Status reports are due twice a year (mid-year and a final report). Reimbursement requests may be submitted no
more frequently than once a month, using the Event Reimbursement Request Form that will be emailed to you.

Final report and close-out procedures are covered in Section 11.0 of these guidelines.

Non-compliance with these program requirements and non-supportive back-up or lack of proof of payments could impact grant
applications.

11.0 PAYMENT REIMBURSEMENT REQUESTS & FINAL REPORTING

The Tourist Development Council shall reimburse the applicant for costs expended on the event or activity in accordance with the
application, specifically the Proposal Budget worksheet.

Event/Activities Completion and Reimbursement Requirements 
Upon completion of the event or activity, the applicant shall provide the following:

1. A completed Final report. The report will be online through the Wizehive application system and due NLT October 30, 2022.
The report will include a brief summary specifically describing the event or activity and how it promoted Brevard County as a
cultural destination. The report should include attendance figures, specifically measuring the number out-of-county visitors
who attended the event or activity. Do not count individuals reached through TV, radio, cable broadcast, the Internet, or
other media. Include actual audience numbers based on paid/free admissions or seats filled.

2. A final completed Payment Reimbursement Request Form, accompanied by all required supporting documents such as billing
statements for work performed and cancelled payment vouchers for expenditures made is due by October 7, 2022.

3. Photograph(s) and/or a screenshot(s) clearly showing proof of logo usage (.jpg or .tif format).

12.0 ANTI-LOBBYING STATEMENT

All Tourism grant applicants are restricted from lobbying TDC Committees from the time the grant application is open until the
Committee finalizes the grant scores. Applicants may not attempt to influence their deliberations or scoring to secure an award,
either verbally or in writing. Any questions concerning a grant applicant or the grant process from either applicants or committee
members should be directed to the designated staff at the Tourism Development Office.

FY2021-2022

CULTURAL SUPPORT GRANT APPLICATION

Application Deadline: Friday, June 25, 2021 by 5:00pm

Proposed Event(s)/Activities Name
The Nutcracker

TOTAL Operating Budget Amount for Most Recently Completed Fiscal Year
$144,840

Organization Name
Space Coast Ballet Company

Mailing Address:
1111 Sunny Point Dr.

City: State: Zip Code:
Melbourne, FL 32935

Federal Employer ID #:
20-0718478

Web Site:
spacecoastballetcompany.com

Organization Telephone:
321-427-2656
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Organization Email:
sunnypoint1@earthlink.net

Primary Contact Person: First: Last:
Loretta Grella

Primary Contact Person Phone (if different from Organization Phone):
 

Primary Contact Person Email (if different from Organization Email):
 

Alternate Contact Person: First: Last:
Michael Sorbello

Alternate Contact Person Phone (if different from Organization Phone):
321-432-3822

Alternate Contact Person Email (if different from Organization Email):
 

Event(s)/Activities Summary (500 characters or less)
SCBC's annual production of The Nutcracker will be performed on the King Center stage on Saturday, 12/4/21. Over 100 local 
dancers from Space Coast dance studios will perform alongside of esteemed community leaders and professional principal 
dancers from around the world. Featuring live music from The Brevard Symphony Orchestra, lavish sets, exciting choreography, 
live animals, action and adventure, this show has something for everyone, drawing crowds from all over Central Florida and 
beyond.

**How will grant funds be used? Check all that apply**
Artistic Services

Total number of attendees for FY2018-2019
4,000

Total number of out-of-county attendees for FY2018-2019
400

Total number of attendees for FY2017-2018
4,000

Total number of out-of-county attendees for FY2017-2018
400

Please select the one category below for which funding is requested.

Grant Category
Dance

Proposal Budget
Please download the Proposal Budget here: https://www.artsbrevard.org/wp-content/uploads/2021/06/22-wizehive-proposal-budget-
2.xlsx, complete it and upload it below. All applicants must complete Proposal Budget. Please be sure to specify how
County funds will be expended.

Add additional lines under line-item categories as needed to detail line-item budget in downloaded template.

Upload Proposal Budget
2021 22 Cultural Support Grant Program Budget.xlsx

Narrative Questions
Please describe your proposed event(s)/activities for which you are seeking funding. Please address the following
question: What does your event(s)/activities bring to Brevard County to promote the Space Coast as a cultural
destination? Please be concise and brief with 3,000 characters or less.
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Maximum 3,000 characters
Since 2003, SCBC has annually presented its production of The Nutcracker on the stage of the King Center, featuring world class 
performers, over 100 local dancers representing  our community, and esteemed community leaders. This annual classical version 
of a holiday favorite contains authentic sets, scenery and costumes that have been handcrafted at the Kirov Ballet in St. 
Petersburg, Russia specifically for the King Center stage and is a premier holiday event for local residents. The addition of live 
music from The Brevard Symphony Orchestra, although expensive, add significantly to the overall theatre experience, making it 
competitive with professional performances in major cities and is the purpose of our funding request.

Past community leader participants include Brevard County Sheriff Wayne Ivey, former Astronaut Winston Scott, former President 
of the Florida Senate Mike Haridopolos, former Brevard Schools Superintendent Richard DiPatri, local philanthropist Mr. Don 
Herndon and US Congressman Bill Posey. 
This beautiful, collaborative ballet also annually includes several principal dancers. Past guest performers include: multiple 
former principals with American Ballet Theater and the Mariinsky Theater, a 2003 SAG Award winner for the movie Chicago, 
multiple principal dancers from the Boston Ballet, Miami Ballet, Tokyo Ballet, Bolshoi Ballet and Vienna State Opera Ballet. Our 
stage and lighting directors are also some of the highest quality professionals. 

Ushering in the holiday season, our consistently high level of performance as well as the ability to have family members and 
friends perform on stage with local celebrities and world-famous dancers brings audiences back year after year. 

No longer do you need to make the time or suffer the expense for your family to travel to Boston, New York or Miami to enjoy the 
highest quality ballet experience.  It is available here in Melbourne where you just might possibly see your child, neighbor or 
friend performing alongside some of the best dancers in the world and  leaders of the community.  We believe that once we begin 
marketing local counties, residents of Orlando, Vero Beach and possibly even Daytona Beach will realize they can enjoy truly 
professional ballet locally in Brevard County.

Do the event(s)/activities possess any unique cultural qualities that will create publicity opportunities on a regional
or national level to promote the Space Coast as a cultural destination. Please describe in detail. Please be concise and
brief with 3,000 characters or less.

Maximum 3,000 characters
In 2003, a vision to share the joy of dance, in addition to inspiring and enriching the Brevard County community through 
excellence in ballet was created. SCBC’s production of The Nutcracker has been a premier holiday event for Brevard residents 
and 2021 will be our 18th year of production. 

Unlike previous performances by traveling, for profit companies with no ties to our community, SCBC focuses on community 
residents performing alongside world class professional dancers. Esteemed community leaders also take the stage in various 
roles. Community participants have been able to perform alongside governmental leaders, principal dancers renowned around 
the world, an astronaut and been under the direction of a SAG Movie award winner and another who danced for British Royalty.  
At least two of our past younger dancers have gone on to establish careers in dance, one with the San Francisco Ballet and 
another as a principal dancer with the Royal Swedish Ballet.

SCBC is not affiliated with any specific dance studio allowing us to encourage dancers from all studios to participate.  All who 
audition for our performance are accepted and given a role that complements their ability. We want all of our community to be 
able to participate at some level and believe this inclusivity fosters interpersonal growth, education and community wellbeing. 

This idea for joining World Class dancers with local talent was somewhat unique when we first began in 2003 and brought 
professional dance to our area and afforded patrons with limited resources or ability to travel the opportunity to enjoy the 
performance at a local level. This is especially important in our current post-pandemic environment.  As there are still many 
residents who may not have the means or ability to attend the show, SCBC annually donates approximately 10% of performance 
seating to charities such as AMI Children, Title 1 School students and adults with disabilities.  

Since 2003, SCBC has been building strong community relationships and inspiring young children by providing personal 
connections with dance through performances at a variety of events. Dancers have performed at the BSO cultural events, Junior 
League’s Festival of Trees, Barnes and Noble Story Time, Eau Gallie Art Festival, Light Up Viera Christmas parade and local 
schools.  SCBC is currently partnering with local Girl Scout troops and last year provided dance basics workshops to troop 
members who could earn a special Arts Badge. Dancers have also supported local charities such as The Women’s Center by 
sharing dance performances at their fundraising events. SCBC has also provided in-class ballet education in Title 1 Schools and 
Promise of Brevard.

Our belief that exposing our residents and especially children to high quality professional performances is a catalyst to a lifelong 
appreciation for the arts, is good for the community as a whole and this performance model could serve as a template for other 
cities to follow.
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Explain in detail, what is your methodology to capture numbers of out-of-county attendees at your
event(s)/activities.

Maximum 1,000 characters
All of the ticketing will be performed by the King Center Box office.  The zip code billing information from ticket purchases will 
allow us to track out of county purchases.  

Please describe your Detailed Marketing Plan uploaded below in Required Documents for FY 2021-2022 that will be
used to attract out-of-county visitors to your event(s)/activities. If possible, please include a projected number of
out-of-county overnight stays and spending of event attendees.

In this section please discuss the elements of your Marketing Plan, such as target audiences, paid media, social media, public
relations efforts, etc.

Maximum 3,000 characters
Ads for The Nutcracker will be placed in magazines that are distributed in Volusia County, Indian River County and St. Lucie 
County.

Emails announcing our new Artistic Director and date for this year’s Nutcracker performance targeted for patrons of the arts.

Announcements of this year’s Nutcracker performance made to dance studios in Volusia County, Indian River County, St. Lucie 
County and the greater Orlando area.

SCBC Website, Facebook and Instagram advertising the Nutcracker performance.

Our new Artistic Director, Joseph Gatti, Founder and Artistic Director, United Ballet Theatre of Orlando, FL has a strong Orlando 
connection and will be able to promote the Nutcracker performance there.
SCBC has an understanding that a prominent magazine distributed in multiple regional counties will feature SCBC on its cover in 
the Fall and include an extensive article about the production of The Nutcracker.

The estimate of out-of-county overnight stays and spending of event attendees is difficult as there is an early afternoon 
performance and the majority of out of county sites for potential attendees is easily drivable within 1-2 hours and won’t 
necessarily require staying overnight.

Required Documents to Upload
IRS determination letter
SCBC 501c.pdf

Florida Department of State, Division of Corporations Detail by Entity Name Report
Space Coast Ballet Detail by Entity Name.pdf

Detailed Marketing Plan
SCBC Cultural Support Grant Marketing.docx

Support Materials
Support materials provide panelists with a more complete picture of the applicant organization and are optional but strongly
encouraged. Limit of 5 support material files.

Please electronically upload all support materials.  File types supported include: .doc, .docx, rft, xls, xlsx, ppt, pptx, png, jpg,
gif, tif, txt, avi, mpg, and mov.

Optional support material file
SCBC Substitute W9.pdf

Optional support material file
E-verify MOU.pdf

Optional support material file
Space Coast & Kirova Ballet, Nutcracker 2014 (8).jpg

Optional support material file
Horse2.jpg
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Optional support material file
Nutcracker Photo Angels.jfif

Optional support material file
SCBC Bows Photo.jpg

If there is any additional information or explanation you would like to provide to reviewers, please do so here.
Please be concise and brief with 1,000 characters or less.

Completion of this section is optional, but can be useful for reviewers.

Additional Information
 

Statement of Responsibility

Certification and Submission

By submitting this application, I attest that I have full authority to submit this grant request and I certify the
information contained in this application, including all budget and financial and tax information, attachments and
support materials, is true and correct to the best of my knowledge and that we will abide by all legal, financial, and
reporting requirements. I further attest that I have read the guidelines, including reimbursement and reporting
requirements and deadlines, and will comply with all of the before mentioned if funding is awarded to our
organization.

Authorized Representative:

Name
Bruce Weiss

Title
Chairman, Space Coast Ballet Company Board of Directors

Text
 

Applications: File Attachments

Upload Proposal Budget
2021 22 Cultural Support Grant Program Budget.xlsx

IRS determination letter
SCBC 501c.pdf

Florida Department of State, Division of Corporations Detail by Entity Name Report
Space Coast Ballet Detail by Entity Name.pdf

Detailed Marketing Plan
SCBC Cultural Support Grant Marketing.docx

Optional support material file
SCBC Substitute W9.pdf

Optional support material file
E-verify MOU.pdf

Optional support material file
Space Coast & Kirova Ballet, Nutcracker 2014 (8).jpg

Optional support material file
Horse2.jpg

Optional support material file
Nutcracker Photo Angels.jfif

Optional support material file
SCBC Bows Photo.jpg
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Sheet1

Organization Name: Space Coast Ballet Company

PROPOSAL BUDGET: Next Fiscal Year Projections

Projected Expenses:

Personnel - Administrative  $                                             -  $                                              - 

Personnel - Artistic  $                                             -  $                                              - 

Outside Artistic Services/Fees  $                                  55,000  $                                     2,500 

 $                                     6,200  $                                              - 

Space Rental/Rent/Mortgage  $                                  48,900  $                                              - 

Insurance  $                                        250  $                                              - 

Equipment Purchase/Office Supplies  $                                              - 

Travel/Mileage  $                                     7,000  $                                              - 

 $                                             -  $                                              - 

Contract Services/Fees  $                                  19,000  $                                              - 

Collections/Acquisitions  $                                             -  $                                              - 

Other Operating Expenses  $                                  19,740  $                                              - 

Subtotal Grant Funds  $                                     2,500 

Total Projected Expenses  $                                156,090    

Projected Income:

Admissions  $                                  88,000 

Memberships/Tuition  $                                             - 

Contracted Services Revenue  $                                  15,000 

Contributions from Individuals  $                                     9,090 

Corporate Contributions  $                                             - 

Government Support - Federal  $                                             - 

Government Support - State  $                                             - 

Government Support - Local  $                                             - 

Foundation Support  $                                  25,000 

Next Year Projected 
Expenditures

How will  Grant Funds be 
allocated?

Marketing/Communications (inc. 
printing & advertising)

Materials/Supplies for productions/
exhibits/events
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Other Income  $                                     3,000 

Applicant Cash  $                                  16,000 

Total Projected Income  $                                156,090 
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Detail by Entity Name

file:///Y|/...20Support/Requested%20docs%20for%20applications/Space%20Coast%20Ballet%20Detail%20by%20Entity%20Name.html[7/7/2021 1:25:32 PM]

Document Number

FEI/EIN Number

Date Filed

State

Status

Last Event

Event Date Filed

Department of State /  Division of Corporations /  Search Records /  Search by Entity Name /

Previous On List       Next On List       Return to List

Events       No Name History

 

Detail by Entity Name
Florida Not For Profit Corporation
SPACE COAST BALLET COMPANY

Filing Information

N04000001181

20-0718478

02/03/2004

FL

ACTIVE

REINSTATEMENT

04/26/2012

Principal Address

731 WASHBURN ROAD
MELBOURNE, FL 32934

Changed: 01/27/2016

Mailing Address

731 WASHBURN ROAD
MELBOURNE, FL 32934

Changed: 01/27/2016 

Registered Agent Name & Address

HUFF, DAWN
731 WASHBURN ROAD
MELBOURNE, FL 32934

Name Changed: 05/17/2020

DIVISION OF CORPORATIONSFlorida Department of State
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Address Changed: 01/27/2016

Officer/Director Detail

Name & Address 

Title D, T 

HUFF, DAWN
2232 Colony Drive
Melbourne, FL 32935

Title Chairman 

Weiss, Bruce
5275 Sorrel Drive
Melbourne, FL 32934

Title VC 

Grella, Loretta D
1111 Sunny Point Drive
Melbourne, FL 32935

Title Director 

Whittaker, Elizabeth
670 Rossmoor Circle
Melbourne, FL 32940

Annual Reports

Report Year Filed Date
2020 05/17/2020
2020 08/06/2020
2021 03/12/2021

Document Images

03/12/2021 -- ANNUAL REPORT View image in PDF format

08/06/2020 -- AMENDED ANNUAL REPORT View image in PDF format

05/17/2020 -- ANNUAL REPORT View image in PDF format

05/21/2019 -- AMENDED ANNUAL REPORT View image in PDF format

03/09/2019 -- ANNUAL REPORT View image in PDF format

01/12/2018 -- ANNUAL REPORT View image in PDF format

01/16/2017 -- ANNUAL REPORT View image in PDF format

11/10/2016 -- AMENDED ANNUAL REPORT View image in PDF format
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03/07/2016 -- AMENDED ANNUAL REPORT View image in PDF format

01/27/2016 -- ANNUAL REPORT View image in PDF format

07/22/2015 -- AMENDED ANNUAL REPORT View image in PDF format

04/22/2015 -- ANNUAL REPORT View image in PDF format

01/27/2014 -- ANNUAL REPORT View image in PDF format

02/02/2013 -- ANNUAL REPORT View image in PDF format

04/26/2012 -- REINSTATEMENT View image in PDF format

01/20/2010 -- ANNUAL REPORT View image in PDF format

01/20/2009 -- ANNUAL REPORT View image in PDF format

10/07/2008 -- ANNUAL REPORT View image in PDF format

01/07/2008 -- ANNUAL REPORT View image in PDF format

08/21/2007 -- ANNUAL REPORT View image in PDF format

10/24/2006 -- REINSTATEMENT View image in PDF format

05/23/2005 -- ANNUAL REPORT View image in PDF format

02/03/2004 -- Domestic Non-Profit View image in PDF format
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Ads for The Nutcracker will be placed in magazines that are distributed in Volusia County, Indian River 

County and St. Lucie County. 

Emails announcing our new Artistic Director and date for this year’s Nutcracker performance targeted 

for patrons of the arts. 

Announcements of this year’s Nutcracker performance made to dance studios in Volusia County, Indian 

River County, St. Lucie County and the greater Orlando area. 

SCBC Website, Facebook and Instagram advertising the Nutcracker performance. 

New Artistic Director, Joseph Gatti Founder and Artistic Director, United Ballet Theatre has a strong 

following in Orlando and will be able to promote the Nutcracker performance. 

SCBC has an understanding that a prominent Magazine distributed in multiple regional counties will 

feature SCBC on its cover in the Fall and include an extensive article about the production of The 

Nutcracker. 

The estimate of out-of-county overnight stays and spending of event attendees is difficult as there is 

an early afternoon performance and the majority of out of county sites for potential attendees is 

easily drivable within 1-2 hrs and won’t necessarily require staying overnight. 
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State of Florida 
Chief Financial Officer

Department of Financial Services
Bureau of Accounting

200 East Gaines Street
Tallahassee, FL 32399-0354

Telephone: (850) 413-5519  Fax:(850) 413-5550 

Substitute Form W-9 

In order to comply with Internal Revenue Service (IRS) regulations, we require Taxpayer Identification information
that will be used to determine whether you will receive a Form 1099 for payment(s) made to you by an agency of the
State of Florida, and whether payments are subject to Federal withholding.  The information provided below must
match the information that you provide to the IRS for income tax reporting.  Federal law requires the State of Florida
to take backup withholding from certain future payments if you fail to provide the information requested. 

Taxpayer Identification Number (FEIN): 03-4993230
IRS Name: SPACE COAST BALLET COMPANY

Address: 1111 SUNNY POINT DR.
MELBOURNE, FL
32935-0000

Attention Of: SCBC
In Care Of: LORETTA GRELLA

Business Designation: Not For Profit

Certification Statement:
Under penalties of perjury, I certify that: 

1. The number shown on this form is my correct taxpayer information  AND 

2. I am not subject to backup withholding because:
(a) I am exempt from backup withholding  or
(b) I have not been notified by the Internal Revenue Service (IRS) that I am subject to backup

withholding as a result of failure to report all interest or dividends,  or
(c) the IRS has notified me that I am no longer subject to backup withholding  AND

3. I am a U.S. citizen or other U.S. person (including U.S. resident alien) 

Preparer's Name: LORETTA GRELLA
Preparer's Title: VICE PRESIDENT
Phone: 321 427-2656
Email: radskins1@yahoo.com

Date Submitted: 05/19/2021

Date printed from the State of Florida Substitute Form W-9 Website: 05/27/2021
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THE E-VERIFY  
MEMORANDUM OF UNDERSTANDING 

FOR EMPLOYERS  

ARTICLE I 
PURPOSE AND AUTHORITY 

E-Verify is a program that electronically confirms an employee’s eligibility to work in the United States 

after completion of Form I-9, Employment Eligibility Verification (Form I-9). This Memorandum of 

Understanding (MOU) explains certain features of the E-Verify program and describes specific 

responsibilities of the Employer, the Social Security Administration (SSA), and DHS.   

Authority for the E-Verify program is found in Title IV, Subtitle A, of the Illegal Immigration Reform and 

Immigrant Responsibility Act of 1996 (IIRIRA), Pub. L. 104-208, 110 Stat. 3009, as amended (8 U.S.C. 

§ 1324a note). The Federal Acquisition Regulation (FAR) Subpart 22.18, “Employment Eligibility

Verification” and Executive Order 12989, as amended, provide authority for Federal contractors and 

subcontractors (Federal contractor) to use E-Verify to verify the employment eligibility of certain 

employees working on Federal contracts.  

ARTICLE II 
RESPONSIBILITIES 

A. RESPONSIBILITIES OF THE EMPLOYER  

1. The Employer agrees to display the following notices supplied by DHS in a prominent place that is

clearly visible to prospective employees and all employees who are to be verified through the system: 

a. Notice of E-Verify Participation

b. Notice of Right to Work

2. The Employer agrees to provide to the SSA and DHS the names, titles, addresses, and telephone

numbers of the Employer representatives to be contacted about E-Verify.  The Employer also agrees to 

keep such information current by providing updated information to SSA and DHS whenever the 

representatives’ contact information changes.  

3. The Employer agrees to grant E-Verify access only to current employees who need E-Verify access.

Employers must promptly terminate an employee’s E-Verify access if the employer is separated from 

the company or no longer needs access to E-Verify.   

1575169

The parties to this agreement are the Department of Homeland Security (DHS) and the
Space Coast Ballet Company (Employer).  The purpose of this agreement is to set forth terms and
conditions which the Employer will follow while participating in E-Verify.
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4.  The Employer agrees to become familiar with and comply with the most recent version of the 

E-Verify User Manual.  

5.  The Employer agrees that any Employer Representative who will create E-Verify cases will 

complete the E-Verify Tutorial before that individual creates any cases.  

a. The Employer agrees that all Employer representatives will take the refresher tutorials when 

prompted by E-Verify in order to continue using E-Verify.  Failure to complete a refresher tutorial 

will prevent the Employer Representative from continued use of E-Verify.   

6. The Employer agrees to comply with current Form I-9 procedures, with two exceptions:  

a. If an employee presents a "List B" identity document, the Employer agrees to only accept "List 

B" documents that contain a photo. (List B documents identified in 8 C.F.R. § 274a.2(b)(1)(B)) can 

be presented during the Form I-9 process to establish identity.) If an employee objects to the photo 

requirement for religious reasons, the Employer should contact E-Verify at  

888-464-4218.  

b. If an employee presents a DHS Form I-551 (Permanent Resident Card), Form I-766 

(Employment Authorization Document), or U.S. Passport or Passport Card to complete Form I-9, 

the Employer agrees to make a photocopy of the document and to retain the photocopy with the 

employee’s Form I-9. The Employer will use the photocopy to verify the photo and to assist DHS 

with its review of photo mismatches that employees contest.  DHS may in the future designate 

other documents that activate the photo screening tool. 

Note: Subject only to the exceptions noted previously in this paragraph, employees still retain the right 

to present any List A, or List B and List C, document(s) to complete the Form I-9.  

7.  The Employer agrees to record the case verification number on the employee's Form I-9 or to print 

the screen containing the case verification number and attach it to the employee's Form I-9.  

8.  The Employer agrees that, although it participates in E-Verify, the Employer has a responsibility to 

complete, retain, and make available for inspection Forms I-9 that relate to its employees, or from other 

requirements of applicable regulations or laws, including the obligation to comply with the 

antidiscrimination requirements of section 274B of the INA with respect to Form I-9 procedures.  

a. The following modified requirements are the only exceptions to an Employer’s obligation to not 

employ unauthorized workers and comply with the anti-discrimination provision of the INA: (1) List B 

identity documents must have photos, as described in paragraph 6 above; (2) When an Employer 

confirms the identity and employment eligibility of newly hired employee using E-Verify procedures, 

the Employer establishes a rebuttable presumption that it has not violated section 274A(a)(1)(A) of 

the Immigration and Nationality Act (INA) with respect to the hiring of that employee; (3) If the 

Employer receives a final nonconfirmation for an employee, but continues to employ that person, 

the Employer must notify DHS and the Employer is subject to a civil money penalty between $550 

and $1,100 for each failure to notify DHS of continued employment following a final 

nonconfirmation; (4) If the Employer continues to employ an employee after receiving a final 

nonconfirmation, then the Employer is subject to a rebuttable presumption that it has knowingly 
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employed an unauthorized alien in violation of section 274A(a)(1)(A); and (5) no E-Verify participant 

is civilly or criminally liable under any law for any action taken in good faith based on information 

provided through the E-Verify.  

b. DHS reserves the right to conduct Form I-9 compliance inspections, as well as any other 

enforcement or compliance activity authorized by law, including site visits, to ensure proper use of 

E-Verify.  

9.  The Employer is strictly prohibited from creating an E-Verify case before the employee has been 

hired, meaning that a firm offer of employment was extended and accepted and Form I-9 was 

completed.  The Employer agrees to create an E-Verify case for new employees within three Employer 

business days after each employee has been hired (after both Sections 1 and 2 of Form I-9 have been 

completed), and to complete as many steps of the E-Verify process as are necessary according to the 

E-Verify User Manual. If E-Verify is temporarily unavailable, the three-day time period will be extended 

until it is again operational in order to accommodate the Employer's attempting, in good faith, to make 

inquiries during the period of unavailability.  

10.  The Employer agrees not to use E-Verify for pre-employment screening of job applicants, in 

support of any unlawful employment practice, or for any other use that this MOU or the E-Verify User 

Manual does not authorize. 

11. The Employer must use E-Verify for all new employees.  The Employer will not verify selectively 

and will not verify employees hired before the effective date of this MOU.  Employers who are Federal 

contractors may qualify for exceptions to this requirement as described in Article II.B of this MOU. 

12.  The Employer agrees to follow appropriate procedures (see Article III below) regarding tentative 

nonconfirmations.  The Employer must promptly notify employees in private of the finding and provide 

them with the notice and letter containing information specific to the employee’s E-Verify case.   The 

Employer agrees to provide both the English and the translated notice and letter for employees with 

limited English proficiency to employees.  The Employer agrees to provide written referral instructions 

to employees and instruct affected employees to bring the English copy of the letter to the SSA.  The 

Employer must allow employees to contest the finding, and not take adverse action against employees 

if they choose to contest the finding, while their case is still pending. Further, when employees contest 

a tentative nonconfirmation based upon a photo mismatch, the Employer must take additional steps 

(see Article III.B. below) to contact DHS with information necessary to resolve the challenge.  

13.  The Employer agrees not to take any adverse action against an employee based upon the 

employee's perceived employment eligibility status while SSA or DHS is processing the verification 

request unless the Employer obtains knowledge (as defined in 8 C.F.R. § 274a.1(l)) that the employee 

is not work authorized. The Employer understands that an initial inability of the SSA or DHS automated 

verification system to verify work authorization, a tentative nonconfirmation, a case in continuance 

(indicating the need for additional time for the government to resolve a case), or the finding of a photo 

mismatch, does not establish, and should not be interpreted as, evidence that the employee is not work 

authorized. In any of such cases, the employee must be provided a full and fair opportunity to contest 

the finding, and if he or she does so, the employee may not be terminated or suffer any adverse 

employment consequences based upon the employee’s perceived employment eligibility status 
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(including denying, reducing, or extending work hours, delaying or preventing training, requiring an 

employee to work in poorer conditions, withholding pay, refusing to assign the employee to a Federal 

contract or other assignment, or otherwise assuming that he or she is unauthorized to work) until and 

unless secondary verification by SSA or DHS has been completed and a final nonconfirmation has 

been issued. If the employee does not choose to contest a tentative nonconfirmation or a photo 

mismatch or if a secondary verification is completed and a final nonconfirmation is issued, then the 

Employer can find the employee is not work authorized and terminate the employee’s employment. 

Employers or employees with questions about a final nonconfirmation may call E-Verify at 1-888-464-

4218 (customer service) or 1-888-897-7781 (worker hotline).  

14.  The Employer agrees to comply with Title VII of the Civil Rights Act of 1964 and section 274B of 

the INA as applicable by not discriminating unlawfully against any individual in hiring, firing, 

employment eligibility verification, or recruitment or referral practices because of his or her national 

origin or citizenship status, or by committing discriminatory documentary practices. The Employer 

understands that such illegal practices can include selective verification or use of E-Verify except as 

provided in part D below, or discharging or refusing to hire employees because they appear or sound 

“foreign” or have received tentative nonconfirmations. The Employer further understands that any 

violation of the immigration-related unfair employment practices provisions in section 274B of the INA 

could subject the Employer to civil penalties, back pay awards, and other sanctions, and violations of 

Title VII could subject the Employer to back pay awards, compensatory and punitive damages. 

Violations of either section 274B of the INA or Title VII may also lead to the termination of its 

participation in E-Verify. If the Employer has any questions relating to the anti-discrimination provision, 

it should contact OSC at 1-800-255-8155 or 1-800-237-2515 (TDD).  

15.  The Employer agrees that it will use the information it receives from E-Verify only to confirm the 

employment eligibility of employees as authorized by this MOU. The Employer agrees that it will 

safeguard this information, and means of access to it (such as PINS and passwords), to ensure that it 

is not used for any other purpose and as necessary to protect its confidentiality, including ensuring that 

it is not disseminated to any person other than employees of the Employer who are authorized to 

perform the Employer's responsibilities under this MOU, except for such dissemination as may be 

authorized in advance by SSA or DHS for legitimate purposes.  

16.  The Employer agrees to notify DHS immediately in the event of a breach of personal information.  

Breaches are defined as loss of control or unauthorized access to E-Verify personal data.  All 

suspected or confirmed breaches should be reported by calling 1-888-464-4218 or via email at           

E-Verify@dhs.gov.  Please use “Privacy Incident – Password” in the subject line of your email when 

sending a breach report to E-Verify. 

17.  The Employer acknowledges that the information it receives from SSA is governed by the Privacy 

Act (5 U.S.C. § 552a(i)(1) and (3)) and the Social Security Act (42 U.S.C. 1306(a)). Any person who 

obtains this information under false pretenses or uses it for any purpose other than as provided for in 

this MOU may be subject to criminal penalties.  

18.  The Employer agrees to cooperate with DHS and SSA in their compliance monitoring and 

evaluation of E-Verify, which includes permitting DHS, SSA, their contractors and other agents, upon 
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reasonable notice, to review Forms I-9 and other employment records and to interview it and its 

employees regarding the Employer’s use of E-Verify, and to respond in a prompt and accurate manner 

to DHS requests for information relating to their participation in E-Verify.  

19.  The Employer shall not make any false or unauthorized claims or references about its participation 

in E-Verify on its website, in advertising materials, or other media.  The Employer shall not describe its 

services as federally-approved, federally-certified, or federally-recognized, or use language with a 

similar intent on its website or other materials provided to the public.  Entering into this MOU does not 

mean that E-Verify endorses or authorizes your E-Verify services and any claim to that effect is false. 

20.  The Employer shall not state in its website or other public documents that any language used 

therein has been provided or approved by DHS, USCIS or the Verification Division, without first 

obtaining the prior written consent of DHS. 

21.  The Employer agrees that E-Verify trademarks and logos may be used only under license by 

DHS/USCIS (see M-795 (Web)) and, other than pursuant to the specific terms of such license, may not 

be used in any manner that might imply that the Employer’s services, products, websites, or 

publications are sponsored by, endorsed by, licensed by, or affiliated with DHS, USCIS, or E-Verify. 

22.  The Employer understands that if it uses E-Verify procedures for any purpose other than as 

authorized by this MOU, the Employer may be subject to appropriate legal action and termination of its 

participation in E-Verify according to this MOU.  

B. RESPONSIBILITIES OF FEDERAL CONTRACTORS  

1.  If the Employer is a Federal contractor with the FAR E-Verify clause subject to the employment 

verification terms in Subpart 22.18 of the FAR, it will become familiar with and comply with the most 

current version of the E-Verify User Manual for Federal Contractors as well as the E-Verify 

Supplemental Guide for Federal Contractors. 

2.  In addition to the responsibilities of every employer outlined in this MOU, the Employer understands 

that if it is a Federal contractor subject to the employment verification terms in Subpart 22.18 of the 

FAR it must verify the employment eligibility of any “employee assigned to the contract” (as defined in 

FAR 22.1801). Once an employee has been verified through E-Verify by the Employer, the Employer 

may not create a second case for the employee through E-Verify.  

a. An Employer that is not enrolled in E-Verify as a Federal contractor at the time of a contract 

award must enroll as a Federal contractor in the E-Verify program within 30 calendar days of 

contract award and, within 90 days of enrollment, begin to verify employment eligibility of new hires 

using E-Verify.  The Employer must verify those employees who are working in the United States, 

whether or not they are assigned to the contract. Once the Employer begins verifying new hires, 

such verification of new hires must be initiated within three business days after the hire date. Once 

enrolled in E-Verify as a Federal contractor, the Employer must begin verification of employees 

assigned to the contract within 90 calendar days after the date of enrollment or within 30 days of an 

employee’s assignment to the contract, whichever date is later.  

   

1575169

1302

http://www.uscis.gov/USCIS/Verification/E-Verify/everifytrademark.pdf


 

 

 

Page 6 of 17 E-Verify MOU for Employers | Revision Date 06/01/13 

Company ID Number:

b. Employers enrolled in E-Verify as a Federal contractor for 90 days or more at the time of a 

contract award must use E-Verify to begin verification of employment eligibility for new hires of the 

Employer who are working in the United States, whether or not assigned to the contract, within 

three business days after the date of hire. If the Employer is enrolled in E-Verify as a Federal 

contractor for 90 calendar days or less at the time of contract award, the Employer must, within 90 

days of enrollment, begin to use E-Verify to initiate verification of new hires of the contractor who 

are working in the United States, whether or not assigned to the contract. Such verification of new 

hires must be initiated within three business days after the date of hire. An Employer enrolled as a 

Federal contractor in E-Verify must begin verification of each employee assigned to the contract 

within 90 calendar days after date of contract award or within 30 days after assignment to the 

contract, whichever is later.  

c. Federal contractors that are institutions of higher education (as defined at 20 U.S.C. 1001(a)), 

state or local governments, governments of Federally recognized Indian tribes, or sureties 

performing under a takeover agreement entered into with a Federal agency under a performance 

bond may choose to only verify new and existing employees assigned to the Federal contract. Such 

Federal contractors may, however, elect to verify all new hires, and/or all existing employees hired 

after November 6, 1986.  Employers in this category must begin verification of employees assigned 

to the contract within 90 calendar days after the date of enrollment or within 30 days of an 

employee’s assignment to the contract, whichever date is later.  

d. Upon enrollment, Employers who are Federal contractors may elect to verify employment 

eligibility of all existing employees working in the United States who were hired after November 6, 

1986, instead of verifying only those employees assigned to a covered Federal contract. After 

enrollment, Employers must elect to verify existing staff following DHS procedures and begin        

E-Verify verification of all existing employees within 180 days after the election.  

e. The Employer may use a previously completed Form I-9 as the basis for creating an E-Verify 

case for an employee assigned to a contract as long as: 

i. That Form I-9 is complete (including the SSN) and complies with Article II.A.6,  

ii. The employee’s work authorization has not expired, and  

iii. The Employer has reviewed the Form I-9 information either in person or in 

communications with the employee to ensure that the employee’s Section 1, Form I-9 

attestation has not changed (including, but not limited to, a lawful permanent resident alien 

having become a naturalized U.S. citizen).  

f. The Employer shall complete a new Form I-9 consistent with Article II.A.6 or update the 

previous Form I-9 to provide the necessary information if: 

i. The Employer cannot determine that Form I-9 complies with Article II.A.6,  

ii. The employee’s basis for work authorization as attested in Section 1 has expired or 

changed, or  

iii. The Form I-9 contains no SSN or is otherwise incomplete.  

Note:  If Section 1 of Form I-9 is otherwise valid and up-to-date and the form otherwise complies with 
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Article II.C.5, but reflects documentation (such as a U.S. passport or Form I-551) that expired after 

completing Form I-9, the Employer shall not require the production of additional documentation, or use 

the photo screening tool described in Article II.A.5, subject to any additional or superseding instructions 

that may be provided on this subject in the E-Verify User Manual.  

g. The Employer agrees not to require a second verification using E-Verify of any assigned 

employee who has previously been verified as a newly hired employee under this MOU or to 

authorize verification of any existing employee by any Employer that is not a Federal contractor 

based on this Article. 

3.  The Employer understands that if it is a Federal contractor, its compliance with this MOU is a 

performance requirement under the terms of the Federal contract or subcontract, and the Employer 

consents to the release of information relating to compliance with its verification responsibilities under 

this MOU to contracting officers or other officials authorized to review the Employer’s compliance with 

Federal contracting requirements.  

C. RESPONSIBILITIES OF SSA  

1.  SSA agrees to allow DHS to compare data provided by the Employer against SSA’s database.  SSA 

sends DHS confirmation that the data sent either matches or does not match the information in SSA’s 

database. 

2.  SSA agrees to safeguard the information the Employer provides through E-Verify procedures.  SSA 

also agrees to limit access to such information, as is appropriate by law, to individuals responsible for 

the verification of Social Security numbers or responsible for evaluation of E-Verify or such other 

persons or entities who may be authorized by SSA as governed by the Privacy Act (5 U.S.C. § 552a), 

the Social Security Act (42 U.S.C. 1306(a)), and SSA regulations (20 CFR Part 401).    

3.  SSA agrees to provide case results from its database within three Federal Government work days of 

the initial inquiry.  E-Verify provides the information to the Employer.   

4.  SSA agrees to update SSA records as necessary if the employee who contests the SSA tentative 

nonconfirmation visits an SSA field office and provides the required evidence.  If the employee visits an 

SSA field office within the eight Federal Government work days from the date of referral to SSA, SSA 

agrees to update SSA records, if appropriate, within the eight-day period unless SSA determines that 

more than eight days may be necessary.  In such cases, SSA will provide additional instructions to the 

employee.  If the employee does not visit SSA in the time allowed, E-Verify may provide a final 

nonconfirmation to the employer.   

Note: If an Employer experiences technical problems, or has a policy question, the employer should 

contact E-Verify at 1-888-464-4218. 

D. RESPONSIBILITIES OF DHS  

1.  DHS agrees to provide the Employer with selected data from DHS databases to enable the 

Employer to conduct, to the extent authorized by this MOU:  

a. Automated verification checks on alien employees by electronic means, and  
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b. Photo verification checks (when available) on employees.  

2.  DHS agrees to assist the Employer with operational problems associated with the Employer's 

participation in E-Verify. DHS agrees to provide the Employer names, titles, addresses, and telephone 

numbers of DHS representatives to be contacted during the E-Verify process.  

3.  DHS agrees to provide to the Employer with access to E-Verify training materials as well as an        

E-Verify User Manual that contain instructions on E-Verify policies, procedures, and requirements for 

both SSA and DHS, including restrictions on the use of E-Verify.  

4.  DHS agrees to train Employers on all important changes made to E-Verify through the use of 

mandatory refresher tutorials and updates to the E-Verify User Manual. Even without changes to        

E-Verify, DHS reserves the right to require employers to take mandatory refresher tutorials. 

5.  DHS agrees to provide to the Employer a notice, which indicates the Employer's participation in       

E-Verify. DHS also agrees to provide to the Employer anti-discrimination notices issued by the Office of 

Special Counsel for Immigration-Related Unfair Employment Practices (OSC), Civil Rights Division, 

U.S. Department of Justice.  

6.  DHS agrees to issue each of the Employer’s E-Verify users a unique user identification number and 

password that permits them to log in to E-Verify.     

7.  DHS agrees to safeguard the information the Employer provides, and to limit access to such 

information to individuals responsible for the verification process, for evaluation of E-Verify, or to such 

other persons or entities as may be authorized by applicable law. Information will be used only to verify 

the accuracy of Social Security numbers and employment eligibility, to enforce the INA and Federal 

criminal laws, and to administer Federal contracting requirements.  

8.  DHS agrees to provide a means of automated verification that provides (in conjunction with SSA 

verification procedures) confirmation or tentative nonconfirmation of employees' employment eligibility 

within three Federal Government work days of the initial inquiry.  

9.  DHS agrees to provide a means of secondary verification (including updating DHS records) for 

employees who contest DHS tentative nonconfirmations and photo mismatch tentative 

nonconfirmations. This provides final confirmation or nonconfirmation of the employees' employment 

eligibility within 10 Federal Government work days of the date of referral to DHS, unless DHS 

determines that more than 10 days may be necessary. In such cases, DHS will provide additional 

verification instructions.  

ARTICLE III  
REFERRAL OF INDIVIDUALS TO SSA AND DHS  

A.  REFERRAL TO SSA  

1.  If the Employer receives a tentative nonconfirmation issued by SSA, the Employer must print the 

notice as directed by E-Verify.  The Employer must promptly notify employees in private of the finding 

and provide them with the notice and letter containing information specific to the employee’s E-Verify 
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case.  The Employer also agrees to provide both the English and the translated notice and letter for 

employees with limited English proficiency to employees.  The Employer agrees to provide written 

referral instructions to employees and instruct affected employees to bring the English copy of the letter 

to the SSA.  The Employer must allow employees to contest the finding, and not take adverse action 

against employees if they choose to contest the finding, while their case is still pending.  

2.  The Employer agrees to obtain the employee’s response about whether he or she will contest the 

tentative nonconfirmation as soon as possible after the Employer receives the tentative 

nonconfirmation.  Only the employee may determine whether he or she will contest the tentative 

nonconfirmation.  

3.  After a tentative nonconfirmation, the Employer will refer employees to SSA field offices only as 

directed by E-Verify.  The Employer must record the case verification number, review the employee 

information submitted to E-Verify to identify any errors, and find out whether the employee contests the 

tentative nonconfirmation. The Employer will transmit the Social Security number, or any other 

corrected employee information that SSA requests, to SSA for verification again if this review indicates 

a need to do so.  

4.  The Employer will instruct the employee to visit an SSA office within eight Federal Government work 

days. SSA will electronically transmit the result of the referral to the Employer within 10 Federal 

Government work days of the referral unless it determines that more than 10 days is necessary.  

5.  While waiting for case results, the Employer agrees to check the E-Verify system regularly for case 

updates.  

6.  The Employer agrees not to ask the employee to obtain a printout from the Social Security 

Administration number database (the Numident) or other written verification of the SSN from the SSA.  

B. REFERRAL TO DHS  

1.  If the Employer receives a tentative nonconfirmation issued by DHS, the Employer must promptly 

notify employees in private of the finding and provide them with the notice and letter containing 

information specific to the employee’s E-Verify case.  The Employer also agrees to provide both the 

English and the translated notice and letter for employees with limited English proficiency to 

employees. The Employer must allow employees to contest the finding, and not take adverse action 

against employees if they choose to contest the finding, while their case is still pending. 

2.  The Employer agrees to obtain the employee’s response about whether he or she will contest the 

tentative nonconfirmation as soon as possible after the Employer receives the tentative 

nonconfirmation.  Only the employee may determine whether he or she will contest the tentative 

nonconfirmation. 

3.  The Employer agrees to refer individuals to DHS only when the employee chooses to contest a 

tentative nonconfirmation.  

4.  If the employee contests a tentative nonconfirmation issued by DHS, the Employer will instruct the 

   

1575169

1306



 

 

 

Page 10 of 17 E-Verify MOU for Employers | Revision Date 06/01/13 

Company ID Number:

employee to contact DHS through its toll-free hotline (as found on the referral letter) within eight 

Federal Government work days.  

5.  If the Employer finds a photo mismatch, the Employer must provide the photo mismatch tentative 

nonconfirmation notice and follow the instructions outlined in paragraph 1 of this section for tentative 

nonconfirmations, generally.    

6.  The Employer agrees that if an employee contests a tentative nonconfirmation based upon a photo 

mismatch, the Employer will send a copy of the employee’s Form I-551, Form I-766, U.S. Passport, or 

passport card to DHS for review by:  

a. Scanning and uploading the document, or  

b. Sending a photocopy of the document by express mail (furnished and paid for by the employer).  

7.  The Employer understands that if it cannot determine whether there is a photo match/mismatch, the 

Employer must forward the employee’s documentation to DHS as described in the preceding 

paragraph.  The Employer agrees to resolve the case as specified by the DHS representative who will 

determine the photo match or mismatch.  

8.  DHS will electronically transmit the result of the referral to the Employer within 10 Federal 

Government work days of the referral unless it determines that more than 10 days is necessary. 

9.  While waiting for case results, the Employer agrees to check the E-Verify system regularly for case 

updates. 

ARTICLE IV  
SERVICE PROVISIONS  

A.  NO SERVICE FEES 

1.  SSA and DHS will not charge the Employer for verification services performed under this MOU. The 

Employer is responsible for providing equipment needed to make inquiries. To access E-Verify, an 

Employer will need a personal computer with Internet access.  

ARTICLE V 
MODIFICATION AND TERMINATION 

A.  MODIFICATION  

1.  This MOU is effective upon the signature of all parties and shall continue in effect for as long as the 

SSA and DHS operates the E-Verify program unless modified in writing by the mutual consent of all 

parties.  

2.  Any and all E-Verify system enhancements by DHS or SSA, including but not limited to E-Verify 

checking against additional data sources and instituting new verification policies or procedures, will be 

covered under this MOU and will not cause the need for a supplemental MOU that outlines these 

changes. 
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B.  TERMINATION 

1.  The Employer may terminate this MOU and its participation in E-Verify at any time upon 30 days 

prior written notice to the other parties.  

2.  Notwithstanding Article V, part A of this MOU, DHS may terminate this MOU, and thereby the 

Employer’s participation in E-Verify, with or without notice at any time if deemed necessary because of 

the requirements of law or policy, or upon a determination by SSA or DHS that there has been a breach 

of system integrity or security by the Employer, or a failure on the part of the Employer to comply with 

established E-Verify procedures and/or legal requirements. The Employer understands that if it is a 

Federal contractor, termination of this MOU by any party for any reason may negatively affect the 

performance of its contractual responsibilities.  Similarly, the Employer understands that if it is in a state 

where E-Verify is mandatory, termination of this by any party MOU may negatively affect the 

Employer’s business.   

3.  An Employer that is a Federal contractor may terminate this MOU when the Federal contract that 

requires its participation in E-Verify is terminated or completed. In such cases, the Federal contractor 

must provide written notice to DHS. If an Employer that is a Federal contractor fails to provide such 

notice, then that Employer will remain an E-Verify participant, will remain bound by the terms of this 

MOU that apply to non-Federal contractor participants, and will be required to use the E-Verify 

procedures to verify the employment eligibility of all newly hired employees. 

4. The Employer agrees that E-Verify is not liable for any losses, financial or otherwise, if the Employer 

is terminated from E-Verify. 

ARTICLE VI 
PARTIES 

A. Some or all SSA and DHS responsibilities under this MOU may be performed by contractor(s), and 

SSA and DHS may adjust verification responsibilities between each other as necessary. By separate 

agreement with DHS, SSA has agreed to perform its responsibilities as described in this MOU.  

B. Nothing in this MOU is intended, or should be construed, to create any right or benefit, substantive 

or procedural, enforceable at law by any third party against the United States, its agencies, officers, or 

employees, or against the Employer, its agents, officers, or employees.  

C. The Employer may not assign, directly or indirectly, whether by operation of law, change of control or 

merger, all or any part of its rights or obligations under this MOU without the prior written consent of 

DHS, which consent shall not be unreasonably withheld or delayed.  Any attempt to sublicense, assign, 

or transfer any of the rights, duties, or obligations herein is void. 

D. Each party shall be solely responsible for defending any claim or action against it arising out of or 

related to E-Verify or this MOU, whether civil or criminal, and for any liability wherefrom, including (but 

not limited to) any dispute between the Employer and any other person or entity regarding the 

applicability of Section 403(d) of IIRIRA to any action taken or allegedly taken by the Employer.  

E. The Employer understands that its participation in E-Verify is not confidential information and may be 

disclosed as authorized or required by law and DHS or SSA policy, including but not limited to, 
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Congressional oversight, E-Verify publicity and media inquiries, determinations of compliance with 

Federal contractual requirements, and responses to inquiries under the Freedom of Information Act 

(FOIA).  

F.  The individuals whose signatures appear below represent that they are authorized to enter into this 

MOU on behalf of the Employer and DHS respectively. The Employer understands that any inaccurate 

statement, representation, data or other information provided to DHS may subject the Employer, its 

subcontractors, its employees, or its representatives to: (1) prosecution for false statements pursuant to 

18 U.S.C. 1001 and/or; (2) immediate termination of its MOU and/or; (3) possible debarment or 

suspension. 

G. The foregoing constitutes the full agreement on this subject between DHS and the Employer.  

To be accepted as an E-Verify participant, you should only sign the Employer’s Section of the 
signature page. If you have any questions, contact E-Verify at 1-888-464-4218.   
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Approved by: 

Employer  

Name (Please Type or Print) Title 

Signature Date 

Department of Homeland Security – Verification Division 

Name (Please Type or Print) Title 

Signature Date 

1575169

Space Coast Ballet Company

Bruce Weiss

Electronically Signed 08/09/2020

USCIS Verification Division

Electronically Signed 08/09/2020
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Information Required for the E-Verify Program 

Information relating to your Company: 

Company Name 

Company Facility Address 

Company Alternate Address 

County or Parish 

Employer Identification Number 

North American Industry 
Classification Systems Code 

Parent Company 

Number of Employees 

Number of Sites Verified for 

  

   

1575169

Space Coast Ballet Company

731 Washburn Road
Melbourne, FL 32934

BREVARD

200718478

711

1 to 4

1
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Are you verifying for more than 1 site? If yes, please provide the number of sites verified for in 
each State: 

1575169

FLORIDA 1 site(s)
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Information relating to the Program Administrator(s) for your Company on policy questions or 
operational problems:  

1575169

Name Bruce  Weiss
Phone Number (321) 223 - 8339
Fax Number
Email Address bweiss@tsshows.com

Name Grella  Loretta
Phone Number (321) 427 - 2656
Fax Number
Email Address sunnypoint1@earthlink.net

Name Bruce  Weiss
Phone Number (321) 223 - 8339
Fax Number
Email Address bweiss@tsshows.com
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Attachment: Space-Coast-&-Kirova-Ballet,-Nutcracker-2014-(8).jpg
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Attachment: Horse2.jpg
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Attachment: Nutcracker-Photo-Angels.jfif
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Attachment: SCBC-Bows-Photo.jpg
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Profiles: Space Coast Ballet Company

Organization Name
Space Coast Ballet Company

Name
Michael Sorbello

Email
radskins1@yahoo.com

Phone
3214323822

Address Line 1
1111 Sunny Point Dr.

Address Line 2
 

City
Melbourne

State
Florida

Zip Code
32935

User Login
sunnypoint1@earthlink.net
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Applications: Space Coast Symphony Orchestra

Profile
Space Coast Symphony Orchestra

SPACE COAST OFFICE OF TOURISM

Guidelines

FISCAL YEAR 2021 - 2022

Cultural Support Grant Program

1.0 INTRODUCTION & BACKGROUND

Tourist Development Council mission statement:
"To promote growth, development and quality of tourism in the county; encourage participation by both visitors and residents in
tourism related activities, and to act as the primary body to determine direction, goals and policy for use of the 
tourism tax."

The Tourist Development Council Cultural Grant Program is a program delivered by the Space Coast Tourism Development Office,
the focus of which is to promote Brevard County as a cultural destination. This will be achieved by maximizing the Space Coast
Office of Tourism’s marketing resources to provide a platform for Brevard’s arts and cultural organizations through collaborative
event and marketing support.

Goals of the Tourist Development Council Cultural Support Grant Program:

1. Promote Brevard County as a cultural destination to both visitors and residents and make a positive impact to Brevard County
tourism.

2. Enhance the Space Coast’s cultural sector through increased event and marketing support for the benefit of visitors and
residents.

3. Build awareness of the arts.

2.0 APPLICATION PROCESS AND KEY DATES

June 2, 2021: Application Opens
June 2, 2021: Information meetings 
June 25, 2021: Application Deadline, NLT 5pm
Aug 24, 2021: Cultural Committee meeting, Ranking & Recommendations
Aug 25, 2021: Tourist Development Council meeting, funding recommendations & approval 
Sept 14, 2021: Brevard County Board of County Commissioners Approval
Sept 15, 2021: Notification of funding awarded & execute contracts.
Oct 1, 2021: FY 2021-2022 Grant period begins
Sept 30, 2022: FY 2021-2022 Grant Period ends (see section 11 of guidelines)

A final report is due within 30 days of the conclusion of the event or in the case of funds supporting 
“season” the final report is due by October 30, 2022. Reimbursement requests are due by October 7, 2022. Failure to comply with
the final report requests may impact future funding requests.

The above dates are subject to change. Changes will be publicized in advance.

3.0 ELIGIBILITY

The main purpose of the Cultural Support Grant Program is to promote Brevard County arts and culture by funding groups which
present cultural and special events and market the events to out-of-county tourists. Such Cultural and/or Special Events/Activities
could be visual and performing arts including theatre, concerts, recitals, opera, dance, art exhibitions, and festivals and other
tourist-related activities). These Cultural and/or Special Events/Activities can be categorized into the following:

• Events – Festivals, Art Shows, etc. that last from 1-14 days
• Seasonal Activities – Theatres, symphonies, concerts that operate over the course of a year
• Museums – Facilities that continually operate over the course of a year
• Main Street Events – Street parties and events hosted by Main Street organizations

To be considered for this grant funding, the cultural and special events/activities must be held in-person with in-
person attendees, with the main purpose of attracting out-of-county visitors to Brevard County. Virtual events or
media outlets will not qualify for this grant. For applications to be considered, Out-of-County visitors to an event or
season must account for 20% of total visitation or 1,000 guests. This measurement shall be submitted by applicants
and confirmed by TDO staff.
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To be eligible to apply for participation in the Tourist Development Council Cultural Support Grant Program an organization must
also;

a. Be a non-profit, tax-exempt Florida corporation, as a result of being incorporated or authorized as a non-profit Florida corporation
in good standing, pursuant to Chapter 617, Florida Statutes, and,
b. Headquartered in Brevard County, and,
c. Designated as a tax-exempt organization as defined in section 501(c)(3) of the Internal Revenue Code of 1954.
d. Applicant organization must be the presenting/producing entity of events/activities to be promoted through the Cultural Support
Grant Program.
e. Provide IRS determination letter and Florida Department of State, Division of Corporations Detail by Entity Name Report.
f. Supply required documentation – Updated W-9, Certificate of Insurance (COI), and Proof of Registration with E-Verify. 
g. Accommodate links (from provided logos) on your website to VisitSpaceCoast.com.
h. Applicants will be required to establish and track a Return on Investment (ROI) by measuring visitor attendance and spending.
TDO staff will assist in measuring attendance and spending upon request. Ticket Sales and/or zip code capture are the preferred
tracking methods as opposed to attendance estimates provided by third parties (Law enforcement, volunteers, etc.)
i. TDO staff will review the applications and shall have the direction and authority to disqualify those who do not meet the minimum
requirements prior to committee review. 
j. Organizations should be in business for minimum of two (2) years. (Date on IRS 501-c3)

**5.0 ELIGIBLE USE OF FUNDS **

Funds must be used for the project or event as proposed in the applicant’s grant application and categorized in the
proposal budget worksheet, as well as the grant contract. Funds also must be used to implement events or
activities that promote Brevard County as a cultural destination and make a positive impact to local tourism by
measuring the number of out-of-county visitors who attended the event or activity.

• Funds may not be used to finance projects that are already fully funded unless a project can be significantly enhanced with
additional funds.
• Funds may not be used to pay debt obligations.
• Funds may *not be used for grant applications or routine maintenance.

Allowable and Non-Allowable:

Allowable Costs
• Expenditures within the grant period specified on the grant application and/or the period specified by the Brevard County Budget
Department; and,
• They are solely for the purposes of the grant and can be easily identified as such.

Non-Allowable Costs:
• Expenditures before or after the grant period;
• Lobbying or attempting to influence federal, state, or local legislation;
• Capital improvements, including but not limited to new construction, renovation, and installation or replacement of fixtures in the
permanent facility of the organization;

4.0 AVAILABLE FUNDS AND GRANT AMOUNT REQUESTS

Funds may be available for the fiscal year 2021-2022 for the Cultural Support Grant Program which funds events or activities
that promote Brevard County as a cultural destination. Beyond creating unique Cultural events/activities, one of the main goals
is to attract Out-of-County visitors to Brevard County.

Tier System

Number of Out-of-County attendees: 1,000 - 2,500 Max. Funding Amount: $2,500

Number of Out-of-County attendees: 2,501 - 5,000 Max. Funding Amount: $5,000

Number of Out-of-County attendees: 5,001+ Max. Funding Amount: $10,000

The Cultural Support Grant program is a reimbursable grant. This grant is on a reimbursement basis to
reimburse grantee for approved expenditures that directly support personnel, artistic services, marketing,
supplies, materials, and other general operating costs. Grantees must initially self-fund approved expenditures,
and upon receipt of valid documentation will be reimbursed up to awarded amount.

Annual funding of this program is subject to the full funding of the Cultural fund.

The Tourist Development Office reserves the right to cancel/withdraw funding to this program at any time without cause.
Applicants submit applications at their own cost and risk, without expectation of or reliance on funding award. Applicants may
have their requested amounts reduced based on Tourist Development Council recommendations, funding availability, or
number and quality of requests submitted.
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• Bad debts, contingencies, fines and penalties, interest, other financial costs and costs of litigation or tuition;
• Plaques, awards, scholarships, gift cards, prize money or certificates;
• Items for resale 
• Projects which are restricted to private or exclusive participation;
• Regranting (using County funds to underwrite local grants programs);
• contributions and donations;
• any other expenditure not authorized by Chapter 112 of the Florida Statutes or Brevard County Codes and Policies or any other
law.

6.0 APPLICATION SUBMITTAL PROCEDURES

The Cultural Support Grant Program application may only be submitted electronically through an online portal called Wizehive. The
unique link for the on-line application will be provided to potential applicants for opening day of June 2, 2021. All supporting
documentation may be uploaded within the application. The application deadline is NLT 5pm EST on June 25, 2021 to be
considered for funding. If you have questions please email Kathy Engerran at Kathy.Engerran@ArtsBrevard.org. All applications
must be completed online. All other questions should be made in writing and may be directed to Deborah Webster via email at

Deborah.Webster@VisitSpaceCoast.com
until the application deadline.

7.0 TERMS AND CONDITIONS OF GRANT AWARDS

1. An applicant may not submit more than 1 (one) application.
2. Grant funds are released on a reimbursement basis.
3. All grant-funded activities must fall within the Brevard County fiscal year, October 1, 2021 – September 30, 2022. The project

starts and end dates are not intended to be performance or event dates, but the entire period during which grant related
expenses may be spent and revenues received. Allowable expenses that were incurred from October 1, 2021-Sept 30, 2022
may be submitted for reimbursement.

4. All projects, programs and/or exhibits funded by the Brevard County Board of County Commissioners must be suitable for
viewing by people of all ages.

5. The grant recipient shall keep books, records, and accounts of all activities related to the grant in compliance with
appropriate generally accepted accounting procedures. All documents, papers, books, records and accounts made or
received by the grantee in conjunction with the grant shall be open to inspection during regular business hours and shall be
retained by the grantee for a period of three years after termination of the grant period, unless such records are exempt from
Section 24(a) of Article I of the State Constitution and Section 119.07(1) Florida Statutes.

6. Credit Line Usage and Logo Requirement: Any publicity or publications related to programs or projects funded by the Cultural
Support Grant Program listing or recognizing funders or sponsors shall include Brevard County, Brevard Cultural Alliance and
Florida’s Space Coast Office of Tourism logos and/or the following statement: Sponsored in part by the Brevard County Board
of County Commissioners, the Florida’s Space Coast Office of Tourism and Brevard Cultural Alliance.

8.0 EVALUATION CRITERIA

Tourism Development Council FY 2021-2022 Cultural Support Grant Program – Evaluation Rubric Requests must
achieve a minimum rank score of 80% (80 points/100 points) to be considered for funding.

Section 1 – Applicant Information (TDO staff will complete this section)
Project Title:
Project Number:
Project Applicant:
Total Project Cost:
Requested Funding from TDC:

Evaluation Criteria: Points Available

Section 2 – Cultural Event/Activities Proposal clearly describes the proposed event/activities. Clearly demonstrates
how the event/activities promote the Space Coast as a cultural destination: up to 20 points
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 - 4 points 
Adequate: 5 - 8 points 
Good: 9 - 12 points 
Very Good: 13 – 16 points 
Excellent: 17 - 20 points

Proposal clearly describes any unique cultural qualities that will create publicity opportunities on a regional or
national level to promote Brevard County as a cultural destination: up to 15 points
Reviewer: Use the following scoring rubric as a guide 
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Poorly presented: 0 - 3 points 
Adequate: 4 - 6 points 
Good: 7 - 9 points 
Very Good: 10 – 12 points 
Excellent: 13 - 15 points

Section 3 - Tourism Impact Proposal describes how many estimated out-of-county visitors will attend the
event/activities during FY 2021-2022: up to 25 points 
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 - 5 points 
Adequate: 6 - 10 points 
Good: 11 - 15 points 
Very Good: 16 – 20 points 
Excellent: 21 - 25 points

Proposal clearly describes the methodology used to measure attendance of out-of-county visitors and Brevard
County residents for the event/activities: up to 10 points 
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 - 2 points 
Adequate: 3 - 4 points 
Good: 5 - 6 points 
Very Good: 7 – 8 points 
Excellent: 9 - 10 points

Section 4 - Marketing Proposal clearly describes the marketing efforts to attract out-of-county visitors to the
event/activities: up to 25 points 
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 - 5 points 
Adequate: 6 - 10 points 
Good: 11 - 15 points 
Very Good: 16 – 20 points 
Excellent: 21 - 25 points

Section 5 – Overnight Stays/Spending The application includes projected overnight stays and spending by out-of-
county visitors: up to 5 points
Reviewer: Use the following scoring rubric as a guide 
Poorly presented: 0 – 1 point 
Adequate: 2 points 
Good: 3 points 
Very Good: 4 points 
Excellent: 5 points

Total PROPOSAL SCORE (Maximum 100 points)

9.0 EVALUATION PROCEDURES

Brevard Cultural Alliance staff will receive and review all grant applications to ensure:

1. Applications are submitted by the deadline.
2. Applications are complete and contain all required information.
3. Applications are for eligible activities and expenses.

Brevard Cultural Alliance staff will release submitted applications for eligible events or activities to the Cultural Committee of the
Tourist Development Council and additional reviewers as needed for review and scoring through their WizeHive online system.
Individual members of the Cultural Committee will evaluate the applications using the approved evaluation criteria prior to
attending the Ranking & Recommendation meeting on August 24, 2021. Tourism Development Office and Brevard Cultural Alliance
staff will compile the scores. The Cultural Committee will meet to validate scoring and recommend grant awards.
The Cultural Committee will forward grant applications and award recommendations to the Tourist Development Council for award
approval, in order of ranking, up to the budgeted amount. Upon approval from the Tourist Development Council, recommendations
will be forwarded to the Board of County Commissioners for final award. Awards are not final and available for use until final
approval by the Board of County Commissioners.

Cultural Committee – Cultural Support Grant Program Ranking & Recommendation Meeting

1. Tourist Development Office staff will distribute the scored applications. Applications will be presented in order of ranking, with
a sum of total funding requested for applications receiving a score of 80 or higher.
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2. The Committee chairman will open the floor for approval of the ranking.
3. Upon completion of the recommendations, the chairman will entertain any comments from Committee Members regarding

the process or applications.

10.0 REPORTING REQUIREMENTS

Reporting
The applicant is to provide status reporting using the online link via Wizehive that will be emailed to each applicant that has been
awarded a grant. Status reports are due twice a year (mid-year and a final report). Reimbursement requests may be submitted no
more frequently than once a month, using the Event Reimbursement Request Form that will be emailed to you.

Final report and close-out procedures are covered in Section 11.0 of these guidelines.

Non-compliance with these program requirements and non-supportive back-up or lack of proof of payments could impact grant
applications.

11.0 PAYMENT REIMBURSEMENT REQUESTS & FINAL REPORTING

The Tourist Development Council shall reimburse the applicant for costs expended on the event or activity in accordance with the
application, specifically the Proposal Budget worksheet.

Event/Activities Completion and Reimbursement Requirements 
Upon completion of the event or activity, the applicant shall provide the following:

1. A completed Final report. The report will be online through the Wizehive application system and due NLT October 30, 2022.
The report will include a brief summary specifically describing the event or activity and how it promoted Brevard County as a
cultural destination. The report should include attendance figures, specifically measuring the number out-of-county visitors
who attended the event or activity. Do not count individuals reached through TV, radio, cable broadcast, the Internet, or
other media. Include actual audience numbers based on paid/free admissions or seats filled.

2. A final completed Payment Reimbursement Request Form, accompanied by all required supporting documents such as billing
statements for work performed and cancelled payment vouchers for expenditures made is due by October 7, 2022.

3. Photograph(s) and/or a screenshot(s) clearly showing proof of logo usage (.jpg or .tif format).

12.0 ANTI-LOBBYING STATEMENT

All Tourism grant applicants are restricted from lobbying TDC Committees from the time the grant application is open until the
Committee finalizes the grant scores. Applicants may not attempt to influence their deliberations or scoring to secure an award,
either verbally or in writing. Any questions concerning a grant applicant or the grant process from either applicants or committee
members should be directed to the designated staff at the Tourism Development Office.

FY2021-2022

CULTURAL SUPPORT GRANT APPLICATION

Application Deadline: Friday, June 25, 2021 by 5:00pm

Proposed Event(s)/Activities Name
FY22 Cultural Support Grant - Space Coast Symphony Orchestra

TOTAL Operating Budget Amount for Most Recently Completed Fiscal Year
$289,080

Organization Name
Space Coast Symphony Orchestra

Mailing Address:
PO BOX 237646

City: State: Zip Code:
Cocoa, FL 32923

Federal Employer ID #:
27-0197064

Web Site:
www.SpaceCoastSymphony.org

Organization Telephone:
(855) 252-7276
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Organization Email:
info@spacecoastsymphony.org

Primary Contact Person: First: Last:
Aaron Collins

Primary Contact Person Phone (if different from Organization Phone):
(321) 536-8580

Primary Contact Person Email (if different from Organization Email):
aaron@spacecoastsymphony.org

Alternate Contact Person: First: Last:
Mary Seal

Alternate Contact Person Phone (if different from Organization Phone):
(321) 543-4911

Alternate Contact Person Email (if different from Organization Email):
marym@spacecoastsymphony.org

Event(s)/Activities Summary (500 characters or less)
Grant funds would support the presentation of our 13th Season and would enable the SCSO to provide forty quality music 
performances for the enjoyment of more than 75,000 Central Florida residents and visitors to our county.  Included is an array of 
community outreach and educational programs enjoyed by a diverse audience.  Our programming is focused on not only 
entertaining members of our community, but to make the Space Coast a destination for culture and arts.

**How will grant funds be used? Check all that apply**
Staff/Personnel, Artistic Services, Marketing

Total number of attendees for FY2018-2019
36,480

Total number of out-of-county attendees for FY2018-2019
11,325

Total number of attendees for FY2017-2018
32,605

Total number of out-of-county attendees for FY2017-2018
9,320

Please select the one category below for which funding is requested.

Grant Category
Music

Proposal Budget
Please download the Proposal Budget here: https://www.artsbrevard.org/wp-content/uploads/2021/06/22-wizehive-proposal-budget-
2.xlsx, complete it and upload it below. All applicants must complete Proposal Budget. Please be sure to specify how
County funds will be expended.

Add additional lines under line-item categories as needed to detail line-item budget in downloaded template.

Upload Proposal Budget
22-wizehive-proposal-budget county FINAL.xlsx

Narrative Questions
Please describe your proposed event(s)/activities for which you are seeking funding. Please address the following
question: What does your event(s)/activities bring to Brevard County to promote the Space Coast as a cultural
destination? Please be concise and brief with 3,000 characters or less.
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Maximum 3,000 characters
Natural beauty, beaches, space history, art and culture bring people to the Space Coast. The Space Coast Symphony Orchestra 
performs more programs than any other orchestra in Central Florida, including the summer season, providing entertainment 
options for those visiting or living in the area. In addition, a rich cultural landscape brings economic wealth to a community, 
attracting businesses, new jobs, increased property values and pride of ownership.   

By offering high quality, family-oriented and affordable concert programming, the SCSO provides a unique artistic resource that 
serves our community and also attracts visitors from nearby markets. We introduce families to classical music while presenting a 
compelling role model to young students, both performing and attending.  As we enrich the educational and cultural experiences 
for students, we provide a valuable resource for the community overall, by developing the young musicians and leaders of the 
future.  Culture and tourism are linked because of their obvious synergies and their growth potential.  Our aim is to create 
authenticity and distinctiveness in the tourism market. In this regard, unique concert experiences highlighting our community and
it's artists that can connect our attendees, both local and visiting, to our special community. 

Orchestras do an incredible job fueling local economies. They attract new business development, educate young people, and 
unite individuals and cultures in times of public celebration and healing. Communities with orchestras draw volunteers, 
philanthropists, and civic-minded participants. Having a live professional orchestra in your community improves the quality of life, 
promotes understanding of other cultures, fosters pride in the community, and contributes to the education and development of 
both children and adults. When we have an orchestra performance, there are significant economic contributions to local 
businesses. This includes everything from shopping at local clothing stores, dining at local restaurants, staying overnight at 
hotels in the area, and paying for parking around the city. We talk to so many concertgoers who center their weekend vacations 
to our beautiful beaches around our symphony concerts. They come to see a concert, stay overnight, and visit all of the local 
attractions, greatly boosting our local economy.

Most recently, the SCSO launched a drive-in concert series in response to venues being shuttered due to Covid-19. The drive-in 
concerts last Summer celebrated the strength and resilience of our community. All of the concerts in this special Space Coast 
Strong series were held at The Avenue Viera, to provide for healthful air flow and adequate room for social distancing. The SCSO 
helped boost civic morale and reminded everyone of what makes our Space Coast great. The SCSO was the first performing 
ensemble in the United States to perform for an audience since the start of the epidemic and government shutdown.  

Do the event(s)/activities possess any unique cultural qualities that will create publicity opportunities on a regional
or national level to promote the Space Coast as a cultural destination. Please describe in detail. Please be concise and
brief with 3,000 characters or less.
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Maximum 3,000 characters
As one of the Florida's premier performing arts organizations, the SCSO ranks among the greatest cultural assets of the Space 
Coast. The SCSO serves its local and state economies through the following roles: (1) Employer and market for goods and 
services (2) Critical component of the tourism product in Central Florida (3) Contributor, through its direct activities and the 
activities of its musicians, to the creative economy on the Space Coast.

Last season, during the pandemic, we moved forward with the singular goal of bringing our community the best musical 
experience possible. It began with our "Musicians at Home" online series, where more than thirty of our musicians and guest 
artists performed from their homes. Still, we realized we needed to do more to keep the organization together and provide 
opportunities for our musicians. And then we hit on it: drive-up concerts! Thousands of patrons attended these drive-in programs 
between June - December 2020.  The SCSO was the first ensemble in the U.S. to perform a live concert during the pandemic.  
Overall, these innovative concerts were a tremendous success. National television and media picked up on our story, including 
CNN and MSNBC, highlighting the Space Coast.

In 2020 / 21, over 60,000 people bought tickets to an SCSO concert for the low admission price of $25.  In keeping with our 
mission, we also provide a unique Symphony for Everyone ticketing program, a "pay-what-you-can" option designed to provide 
substantially discounted admission to any Space Coast Symphony concert.  School-aged children 18 years and under are 
admitted free of charge to all concerts, as are college students.  We are one of only 19 U.S. orchestras to perform year-round, 
giving tourists the opportunity to enjoy programming during the Summer.  We also host many free concerts each season and are 
proud of our reputation as the Symphony for Everyone.

In recent years, the SCSO has partnered with NASA for a trilogy of musical projects about space, worked with Harley Davidson to 
stage a unique bassoon concerto, spearheaded many outdoor concerts at the Avenue Viera and featured international superstar 
Emmet Cahill of Celtic Thunder to debut an all-Irish album.  It was the Space Coast Symphony Orchestra that afforded the autistic 
child prodigy Jacob Velasquez the opportunity for his first-ever orchestra concert, with ticket proceeds donated to the non-profit, 
Autism Speaks.  Jacob went on to being a favorite on America's Got Talent and many other television events. 

Our 13th season represents what makes your SCSO a unique force in our community and beyond: our tradition of innovative 
programming, high-quality dynamic symphonic performances, incredible guest artists, active community engagement, dedication 
to new music, and commitment to arts education. This season will feature four World Premieres and three Regional Premieres, 
shining a national spotlight on our organization and the Space Coast.  

Explain in detail, what is your methodology to capture numbers of out-of-county attendees at your
event(s)/activities.
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Maximum 1,000 characters
When we look at our patron's experience and how they interact with us, our data opportunities are various. All ticket purchases 
and/or reservations are done through our website and funneled into our patron management system, Neon. We collect data for 
each individual ticket sale.  

In addition to analyzing ticket sale data, the SCSO employs other methods to capture the number of visitors to each event. 

FORMS AT CONCERTS

At every concert, we issue short forms within their program booklets, usually with an incentive if they fill it out. We not only solicit 
feedback about the event, we evaluate their needs, and collect email and postal addresses. 

SURVEYS POST CONCERT

Following each concert, we email surveys to the attendees. Surveys and questionnaires generate a range of data.  

MONITORING EVENTS ON SOCIAL MEDIA

We monitor and track all Facebook Insights for events and posts associated with events.  These insights give us a large amount of 
information about our audience, including their origin. 
Tools we use, like Hootsuite, measure engagement on social media platforms and show us what types of posts are the most 
effective and what content is shared the most, and most importantly who is sharing it.

GOOGLE ANALYTICS

In addition, our Marketing Committee analyzes Google Analytics.  The types of data tracked are demographics and engagement, 
including the location of the users.

___________

**Our total number of attendees for FY2017-2018 and FY2018-2019 does not include our free concerts, educational programs, or 
chamber concerts.  These programs garner an additional 12,500 attendees per season.

Please describe your Detailed Marketing Plan uploaded below in Required Documents for FY 2021-2022 that will be
used to attract out-of-county visitors to your event(s)/activities. If possible, please include a projected number of
out-of-county overnight stays and spending of event attendees.

In this section please discuss the elements of your Marketing Plan, such as target audiences, paid media, social media, public
relations efforts, etc.
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Maximum 3,000 characters
The SCSO understands that audience development means a multi-pronged effort to generate conversation and excitement about 
our organization. Our marketing campaign combines traditional advertising components (print ads, radio / television, postcard & 
brochure campaigns) and expanded social media and web strategies. Recognizing that the pace at which patrons receive and 
process information keeps accelerating, SCSO has adapted its marketing and audience development strategies to keep up with 
these shifts.  While SCSO still buys print advertisements in certain instances, the primary emphasis is now digital.  SCSO uses a 
metrics-based approach to assess and adjust digital advertising campaigns' effectiveness.

A robust, segmented email strategy is at the core of the SCSO's marketing.  Survey data and Google analytics have confirmed 
that email is SCSO's most effective tool to engage patrons.  SCSO sends nearly 200 emails during the season, including targeted 
newsletters, reminders and customer service messages, and satisfaction surveys.  SCSO cross-promotes events to patrons who 
attended one type of SCSO performance and might like something similar.

SCSO maintains a strong social media presence, with the largest social media following of any arts organization in Central Florida, 
with a Social Media Director who works across departments to optimize SCSO external messaging for digital platforms.  SCSO's 
Facebook page (https://www.facebook.com/SpaceCoastSymphony), Twitter account (https://twitter.com/SpaceCoastOrch), and 
Instagram account (https://www.instagram.com/SpaceCoastSymphonyOrchestra) have a collective audience of over 120,000 
followers.  

SCSO regularly analyzes its own database; data sets include the percentage of first-time ticket buyers and subsequent purchases 
made, attendance rates, direct feedback about new programs, and trends in purchasing timelines.  Insights from the sources 
inform strategy development for upcoming campaigns, creating a deeper understanding of audience reactions to SCSO's 
programming.

SCSO believes that understanding actual patron behavior, paired with robust survey data, improves decision-making related to 
audience retention and development.  This approach also helps SCSO respond to the shifting ways in which audiences receive 
information and make decisions about attending live concerts.

Our concerts are not the only way that the SCSO presents a face to the public. We extend an invitation to visitors to participate 
through various outreach programs like 'Inside the Music' and 'Once Upon an Orchestra' which is held at the Brevard Zoo, a 
community partner. 

The SCSO spends $25,650 per season on marketing.  The SCSO has been featured in publications 138 times in 2020 and 47 times 
in 2021, more than any other arts organization on the Space Coast.  

OVERNIGHT STAYS & SPENDING

The SCSO has 5 hotel partners which had 176 stays in 2020 ($14,432). These are tracked through discount codes used by our 
patrons.

Required Documents to Upload
IRS determination letter
SCSO 501(c) Letter (3).pdf

Florida Department of State, Division of Corporations Detail by Entity Name Report
Space Coast Symphony Detail by Entity Name.pdf

Detailed Marketing Plan
SCSO - Marketing Plan & Notes.pdf

Support Materials
Support materials provide panelists with a more complete picture of the applicant organization and are optional but strongly
encouraged. Limit of 5 support material files.

Please electronically upload all support materials.  File types supported include: .doc, .docx, rft, xls, xlsx, ppt, pptx, png, jpg,
gif, tif, txt, avi, mpg, and mov.

Optional support material file
FY19 - SCSO Annual Report.pdf
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Optional support material file
Impact 100 Report (2020).pdf

Optional support material file
Selected Promotional Materials - 2020.pdf

Optional support material file
Selected Articles - 2021.pdf

Optional support material file
Music at the Watering Hole - Doc.docx

Optional support material file
Season 13 Announcement Booklet.pdf

If there is any additional information or explanation you would like to provide to reviewers, please do so here.
Please be concise and brief with 1,000 characters or less.

Completion of this section is optional, but can be useful for reviewers.

Additional Information
VIRTUAL PROGRAMMING:

At the start of the pandemic, the SCSO immediately launched an online initiative called Musicians at Home. While there is no 
substitute for live performances, the SCSO wanted to find a way to stay relevant, provide entertainment to our community, and 
provide a support system for our musicians. These online videos, twenty in all, featured free performances from our musicians.  
The public was invited to watch them through our newsletter, social media and website, and then had the ability to tip the 
musicians following the performance.

TO VIEW MUSICIANS AT HOME VIDEOS:
https://spacecoastsymphony.org/musicians-at-home/

In November 2020, the SCSO presented our children's concert, Music at the Watering Hole to over 10,000 children in Brevard and 
Indian River County public schools.  The presentation was shown in all K - 2nd classrooms.  In addition, an extended version was 
shared to the general public garnering thousands of views.  The concert was brought to cyberspace by a local company, Mendx 
Studios and featured a story by Central Florida author, Michele Wallace Campanelli. 

TO VIEW MUSIC AT THE WATERING HOLE:
https://www.youtube.com/watch?v=TzhNqi49fqc

Lastly, several of our concerts were recorded professionally and presented as an online alternative for those who didn't wish to or 
couldn't attend our Drive-In concerts.  

TO VIEW A SHORTENED VERSION OF GENDER BENDER:
(The Broadway and operatic selections all featured a fun twist, when they were sung by a member of the opposite gender.)
https://www.youtube.com/watch?v=_F71YNJpj-M

DEMOGRAPHICS AT OUR CONCERTS (2020 - 21):

RACE PERCENTAGE
White       83.45%
Black 5.83%
Asian 6.67%
Hispanic 4.05%
   
AGE GROUP PERCENTAGE
21 & Under 7.8%
22 to 34         9.0%
35 to 44         22.2%
45 to 54          15.0%
55 to 64         18.6%
65 and over 27.4%
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Statement of Responsibility

Certification and Submission

By submitting this application, I attest that I have full authority to submit this grant request and I certify the
information contained in this application, including all budget and financial and tax information, attachments and
support materials, is true and correct to the best of my knowledge and that we will abide by all legal, financial, and
reporting requirements. I further attest that I have read the guidelines, including reimbursement and reporting
requirements and deadlines, and will comply with all of the before mentioned if funding is awarded to our
organization.

Authorized Representative:

Name
Aaron Collins

Title
Artistic Director

Text
 

Applications: File Attachments

Upload Proposal Budget
22-wizehive-proposal-budget county FINAL.xlsx

IRS determination letter
SCSO 501(c) Letter (3).pdf

Florida Department of State, Division of Corporations Detail by Entity Name Report
Space Coast Symphony Detail by Entity Name.pdf

Detailed Marketing Plan
SCSO - Marketing Plan & Notes.pdf

Optional support material file
FY19 - SCSO Annual Report.pdf

Optional support material file
Impact 100 Report (2020).pdf

Optional support material file
Selected Promotional Materials - 2020.pdf

Optional support material file
Selected Articles - 2021.pdf

Optional support material file
Music at the Watering Hole - Doc.docx

Optional support material file
Season 13 Announcement Booklet.pdf
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Organization Name: Space Coast Symphony Orchestra

PROPOSAL BUDGET: Next Fiscal Year Projections

Projected Expenses:

Personnel - Administrative  $                                  25,850  $                                      3,000 

Personnel - Artistic  $                                  65,630  $                                      2,000 

Outside Artistic Services/Fees  $                                191,600  $                                              - 

 $                                  55,930  $                                              - 

Space Rental/Rent/Mortgage  $                                  52,730  $                                      5,000 

Insurance  $                                     2,500  $                                              - 

Equipment Purchase/Office Supplies  $                                     9,500  $                                              - 

Travel/Mileage  $                                     1,600  $                                              - 

 $                                  11,004  $                                              - 

Contract Services/Fees  $                                     8,238  $                                              - 

Collections/Acquisitions  $                                             -  $                                              - 

Other Operating Expenses  $                                     6,150  $                                              - 

Subtotal Grant Funds  $                                   10,000 

Total Projected Expenses  $                                430,732  $                                   10,000 

Projected Income:

Admissions  $                                241,980 

Memberships/Tuition  $                                  26,000 

Contracted Services Revenue  $                                             - 

Contributions from Individuals  $                                150,000 

Corporate Contributions  $                                     2,500 

Government Support - Federal  $                                             - 

Government Support - State  $                                  14,000 

Government Support - Local  $                                  10,000 

Next Year Projected 
Expenditures How will  Grant Funds be 

allocated?

Marketing/Communications (inc. 
printing & advertising)

Materials/Supplies for productions/
exhibits/events
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Foundation Support  $                                             - 

Other Income  $                                     9,945 

Applicant Cash  $                                             - 

Total Projected Income  $                                454,425 
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Detail by Entity Name

file:///Y|/...pport/Requested%20docs%20for%20applications/Space%20Coast%20Symphony%20Detail%20by%20Entity%20Name.html[7/7/2021 2:07:25 PM]

Document Number

FEI/EIN Number

Date Filed

State

Status

Last Event

Event Date Filed

Department of State /  Division of Corporations /  Search Records /  Search by Entity Name /

Previous On List       Next On List       Return to List

Events       No Name History

 

Detail by Entity Name
Florida Not For Profit Corporation
SPACE COAST SYMPHONY ORCHESTRA INC.

Filing Information

N09000004840

27-0197064

05/15/2009

FL

ACTIVE

REINSTATEMENT

10/27/2019

Principal Address

219 N. Indian River Drive
COCOA, FL 32922

Changed: 04/30/2014

Mailing Address

PO BOX 237646
COCOA, FL 32923

Changed: 03/12/2010 

Registered Agent Name & Address

COLLINS, AARON
219 N. Indian River Drive
COCOA, FL 32922

Name Changed: 12/14/2017

DIVISION OF CORPORATIONSFlorida Department of State
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Address Changed: 04/30/2014

Officer/Director Detail

Name & Address 

Title PRES 

Hickman, Jeremy D
6300 N Wickham
130#181
Melbourne, FL 32940

Title VP 

Royals, Jennifer
5425 2nd Place
Vero Beach, FL 32968

Title Treasurer 

Seal, Mary
573 Cherokee Ave
Melbourne, FL 32935

Annual Reports

Report Year Filed Date
2019 10/27/2019
2020 07/19/2020
2021 03/13/2021

Document Images

03/13/2021 -- ANNUAL REPORT View image in PDF format

07/19/2020 -- ANNUAL REPORT View image in PDF format

10/27/2019 -- REINSTATEMENT View image in PDF format

04/30/2018 -- ANNUAL REPORT View image in PDF format

12/14/2017 -- REINSTATEMENT View image in PDF format

04/26/2016 -- ANNUAL REPORT View image in PDF format

04/23/2015 -- ANNUAL REPORT View image in PDF format

04/30/2014 -- ANNUAL REPORT View image in PDF format

07/25/2013 -- ANNUAL REPORT View image in PDF format

04/17/2012 -- ANNUAL REPORT View image in PDF format

04/08/2011 -- ANNUAL REPORT View image in PDF format

View image in PDF format
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03/12/2010 -- ANNUAL REPORT

05/15/2009 -- Domestic Non-Profit View image in PDF format
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Events       No Name History
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MARKETING SYNOPSIS 
 
The SCSO understands that audience development means a multi- pronged effort to 

generate conversation and excitement about our organization. Our marketing campaign 

combines traditional advertising components (print ads, radio / television, postcard & 

brochure campaigns) and expanded social media and web strategies. This includes an 

award-winning interactive website, creating conversations through social media, aggressive 

email campaigns, and marketing partnerships with a dozen other organizations.  

 The SCSO uses the most cost effective means possible to maintain our current 

audience, welcome new patrons, and provide musical exposure to countless others 

during our hands-on community outreach activities. We rely on our Board members, 

musicians, mentor students, volunteers, and friends of the SCSO to serve as 

ambassadors of our program. 

 The SCSO reaches an additional thirty-five thousand residents through our website, 

SpaceCoastSymphony.org. 

 Events are listed in area publications, online calendars, and announced on local 

radio stations. 

 The SCSO is sponsored by local media groups such as Florida Today, Blue Water 

Creative Media Group, and Space Coast Business Group, which all sponsor four to six 

advertisements a year.  

 In an effort to increase concert attendance, the SCSO has sought out partnerships 

with other music organizations throughout Central Florida and others as a way of 

“swapping” audience bases. We also seek free advertising in program books of other 

arts and cultural organizations that in turn are represented free of charge in the 

SCSO program book. 

 The SCSO presents twenty plus free concerts annually. Some of these special 

programs net thousands in attendance who are not familiar with the SCSO and our 

programming. 

However, our concerts are not the only way that the SCSO presents a face to the public. We 

extend a personal invitation to Brevard residents and visitors to participate in the arts 

through various outreach programs like the Inside the Music lecture series, instrumental 

petting zoos, and finally, the SCSO is committed to enhancing our brand and logo 

recognition through the sale of SCSO merchandise to spread our logo, name and purposes 

to a broader swath of the Central Florida community. 
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MARKETING PLAN  
(approved by Marketing Committee, February 2020) 

 

TARGET AUDIENCE 

 
According Space Coast Symphony Orchestra Marketing Director, Joyce Wilden, it is the 

Symphony’s goal to build relationships that lead to attendance at Symphony events  

This marketing plan will use the Symphony’s current target audience for its current 

Facebook Page to address this goal. It will include men and women of all ages living in 

Central Florida. Women aged 35-65 will be a sub-target. This audience will be the same for 

all the relationship-building activities outlined in the following program, even those outside 

of Facebook. 

 

MARKET COMPETITION OVERVIEW 
 

LOCAL COMPETITORS 

The Space Coast Symphony competes with other area arts organizations for gifts and 

donations and for attendance. While the Symphony frequently trades contacts with other 

organizations and partners various venues to host concerts, it must also work to attract new 

subscribers and supporters from a shrinking pool of candidates. These candidates have a 

multitude of choices to give their money and time to. Following is a brief outline of the 

Symphony’s major arts-related competitors. 

Brevard Symphony 

Atlantic Classical Orchestra 

Orlando Philharmonic 

 

The key advantage within the arena is the Symphony’s voice and mission. The Symphony is 

the distinctive advocate for music performance and education. No other  organization 

provides the musical services and experiences offered by the SCSO. 

 

However, any performing arts organization is also in the entertainment business.  The 

Symphony’s ticketed concert events compete with music offerings by large entertainment 

venues in downtown Melbourne and Vero Beach. What separates the SCSO from these 

competitors is its rich and extensive mix of local and global performers, innovative 

programming, and educational programs. 
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OBJECTIVES 

 
 Acquire 350  followers to SCSO blog/RSS feed in first year 

 Increase connections to SCSO Facebook & Instagram pages by 25% 

 Increase traffic to www.SpaceCoastSymphony.org by 20% 

 Increase average attendance at Classical Series concerts 

STRATEGY - OVERVIEW 
 
The idea is to intensify and enhance the Symphony’s participation in social media by 

establishing a unified voice that frequently publishes desirable content to Facebook, 

Instagram, Twitter and within the larger  Central Florida blog community. All messages will 

point to www.SpaceCoastSymphony.org, but will be broadcast through a network of media 

partners and SCSO owned communication channels. 

 

Think of the network of activity like a tree with the existing SCSO website acting as a deep root 

system.  SpaceCoastSymphony.org is an excellent information base where patrons find in-

depth information about artists, concerts, and ticketing. This rich source of information will 

feed content to the social media activity network. 

 

CONTENT STRATEGIES 

Encourage RSVPs to SCSO event listings 

 

The Facebook Page will host event listings that parallel the listings available on the 

website. Each concert’s listing is its own entity, like a Page, that users can indicate 

association with by RSVPing and sharing through Facebook. As the Symphony’s social 

media participation intensifies, so will awareness of these event pages and willingness to 

RSVP. 

 

RSVPing is important because it is a demonstration of commitment that reinforces desired 

purchasing behavior. Facebook users constantly use membership in groups, Likes, RSVPs, 

and link sharing as badges that project a version of their personality. Consumers expect 

active and official Pages to have event listing content. If this component was missing, 

visitors to the Page could be turned off and the Symphony would miss opportunities to 

initiate relationships. 
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Create online discussion about SCSO related guest performers, musical pieces etc. 

 

This strategy increases the circulation of information about upcoming concerts. 

Discussion will generate further interest in concerts that is grounded in the enthusiasm 

of music fans. Online discussion also represents an opportunity for the SCSO to live out 

its core value of community engagement. 

 
Organize and direct Facebook users to Page content 

 

Lists and pages of links, photos and videos are overwhelming. Without direction or 

encouragement, users can miss valuable content. 

 

OUTREACH STRATEGIES 

 
Expand digital media buy on social networks  
 

The activity on Facebook and the other networks will be supported by an expanded digital 

media buy. There will be a yearlong campaign comprised of buys on Facebook . Different 

ads will run to support each season in addition to special ads that direct users to specific 

events. 

 

TACTICS 
 
Some tactics are repeatable actions, like running an ad on social media. Others are actions 

that are maintained and refreshed, like launching a new blog. At the end of this section is a 

recommended schedule of implementation. Tactics are tagged with their corresponding 

strategy in italics. 

 

DEVELOP SYMPHONY AMBASSADORS 
 
Ambassadors will be identified as people and organizations that are passionate about 

sharing the Symphony’s message with their own network. We believe that the unique truth 

about social media is that it’s centered on having others enthusiastically share your message 

rather than broadcasting it yourself. The Symphony will pursue relationships with audience 

members so that increasing numbers of followers exhibit this passionate sharing behavior 

around all of our social media outlets. 
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In order to jump-start this sharing, the Symphony will arrange special partnerships with 

local blogs and destination websites like Destination Brevard and Space Coast Fun 4 

Kids. These  groups are local influencers with strong web and social media presence that 

will complement our social media output. The SCSO Page will engage with these groups’ 

Pages on social media so that Symphony followers will Like, review, and vice a versa. 

 

Symphony ambassadors can also be private or public citizens like radio hosts, local press, 

Symphony musicians, or other enthusiasts. The significant characteristic of a SCSO 

Ambassador is frequent linking and commenting action. 

 

Expand social media presence of SCSO, Create online discussion about SCSO related 
guest performers, musical pieces etc. 

 

DIGITAL ADS 

The focus for social media ads in the program year will be promoting each of the Symphony’s 

concert series, and special ads for sales/promotions as needed. 

 

It is important to note that social media activity must be integrated with continued 

investment in more conventional media, including digital display advertising and Facebook 

ads. Ads in these channels make it easy for the  Space and Treasure Coast audiences to 

immediately connect to the benefits of following the Symphony’s social media activities. 

 

Expand digital media buy on social networks. Encourage RSVPs to SCSO event listings 

 

EVALUATION 
 

For this plan, the key to quantitative evaluation will be monitoring traffic to 

www.SpaceCoastSymphony.org. Google Analytics will provide data on the source of visitors 

and their activity while on the site. However, this method requires that all outside content 

shared by the SCSO through social media be directed through the website.  

Instead, a post should be written summarizing the article. The URL of this post should be 

used whenever the SCSO wants to share that content. Since the content will be integrated 

into the website, social media followers will be directed to the site where Google Analytics 

can track their source and behavior. This practice will encourage consistent updates in 

addition to enabling effective tracking and evaluation. 
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Social media tactics must also be evaluated qualitatively through careful observation and 

listening routines. Software packages are available that enhance the ability of staff to 

perform the critical task of listening to followers by monitoring the frequency and type of 

mentions, sentiment, and trending discussion topics. Recommended titles are listed below 

and should be explored. 

 Viralheat 

 Radian6 

In addition to regular listening and observation with a software package, the following tactics 

can be evaluated by examining data provided by Google Analytics. 
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